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Let’s Find Out If YOU Can 
Make Real Money Writing 


The fact that you are reading Author © Journalist, 
indicates that you have ambition to succeed—to de- 
velop your ability to write for the really big money. 


Lots of other people have succeeded . . . and we are 
proud of the fact that over the last 35 years we have 
trained so many of them. 


Little To Lose! Much To Gain!! 
Writing is not easy. You know that! And learning 
to write for big money is even harder. But if you have 
the latent ability, and if you are prepared to give our 
course everything you've got, then we may be able to 

accomplish worthwhile results working together. 


Learn From Professional Writers 
Your instructor, a professional writer himself, will 
soon find out if you can make it! If you can’t, it will 
show up pretty quickly, and we'll tell you, and cancel 
your enrollment if you wish. 


Palmer Students Hit Big Leagues 

That's the way we explained the situation to A. E. 
Van Vogt, who is now one of America’s top writers 
in the science-fiction field. That’s the way we put it to 
Graham Doar, who sold one story plot to (1) The Post, 
(2) CBS Radio and (3) NBC Television. That's what 
we told Adam B. Aretz, who sold two stories for $245 
before completing the course, and Keith Monroe, who 
has regular assignments from The Post, Collier's, 
Reader’s Digest, and other top pay magazines. And 
many others who are succeeding. 


First Step Is Yours 
There's only one way to find out how we can help 
you get into the big money. The first step is for you 
to mail this coupon, or send us a postcard, for free 
booklet explaining the unique features of our com- 
plete instruction for all fields of creative writing; and 
for free sample lesson showing how we make it easier 
to learn. |f you have a sincere desire to make good 
money writing, and want to find out if you are one of 
those with the potential for an exciting future, write 

today . . . don’t waste any more time! 
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1680 N. Sycamore, Desk G-14 
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Anthologies 


1952 Anthology of Best Original Short-Shorts 
Edited by Robert Oberfirst 
A symposium of 33 brand new short-shorts of ro- 
mance, adventure, intrigue, mystery, and most of 
them with an O. Henry twist. The volume also con- 
tains biographical sketches of all authors plus a dis- 
cussion of short-short technique by the editor. 
POSTPAID $2. 


1953 Anthology of Best Original Short-Shorts 
Edited by Robert Oberfirst 
A new collection of unusual short-shorts by talented, 
new authors in this second series of annual antholo- 
gies of best original short-shorts. Also included is 
biographical material plus an exposition of the edi- 
tor’s notions about ‘‘gimmick’’ short-shorts in the 
FOREWORD. A “must” for all short-short story wri- 
ters. JUST PUBLISHED. 
POSTPAID $3.00 


1954 Anthology of Best Original Short-Shorts 
Edited by Robert Oberfirst 
Now in preparation. This promises to contain excep- 
tional short-shorts of unusual quality. The editor is 
looking for a few more outstanding, original, unpubd- 
lished short-shorts up to 1500 words to complete the 
anthology which goes to press soon. Authors are re- 
quested to send in their best short-shorts for prompt 
consideration. Advance Orders. 
POSTPAID $3.00 


Complete set of above books—$7.75 


FREE CATALOGUE containing description of all lead- 
ing short-short titles mailed on request. 


OBERFIRST PUBLICATIONS 


Publishers & Booksellers 
P.O. Box 539 Ocean City, New Jersey 


Editors explain 
what MSS. lack 


Author & Journalist asked representative editors 
in various fields what deficiencies they find fre- 
quently in submitted manuscripts. Here ts what 
they say. 


Ben Hibbs, Editor, the 
Saturday Evening Post: 


“The deficiency that I find most often in sub- 
mitted manuscripts is lack of clarity in articles 
and lack of well-developed plot in fiction. The 
one thing I cannot tolerate in an article writer 
is fuzzy, unclear expression. 

“My suggestions to article writers is to dig 
harder for new, fresh topics. I have never known 
any successful article writer who found his sub- 
jects by sitting at home on his fanny. 

“My suggestion to the fiction writers is to get 
better acquainted with the kind of people who 
inhabit their stories. Too many fictional charac- 
ters these days are made of cardboard.” 


Julian Bach, Jr., Editor, Today’s Woman: 


“You ask about deficiencies that are frequently 
found in submitted manuscripts. In a few words: 
too many of them are just no good. Writing that 
lacks clarity, dramatic punch, or both. Fiction in 
which the characters are sketchy and dull. Stories 
that are not stories, but simply someone’s mood, 
Articles that simply state an old hackneyed com- 
monplace, over and over again. 

“When an author of any kind puts a blank 
sheet of paper in a typewriter he is implying that 
millions of other people should give up their 
equally valuable time to listen. That’s a very 
conceited demand. The writer should be very 
certain that what he has to say is going to be 
worth 20 minutes of the time of several million 
other human beings” 


David Maness, Assistant Managing 
Editor, Collier's: 


“Deficiencies? Nothing specific here. But where 
Collier's is concerned we do wish we could con- 
vince writers that it is much more efficient for both 
writer and editor if queries in the form or briet 
outlines are presented rather than a_ full-dress 
manuscript. 

“Such outlines should hit all the high spots of 
the article and indicate the basis story organiza- 
tion. This arrangement saves the writer's invest- 
ment in time and effort, and frequently eliminates 
the necessity for a rewrite by making it possible 
for an editor to suggest a specific approach in ad- 
vance. 


John Fischer, Editor, Harper’s Magazine: 


“Far too many of the short stories submitted to 
us are dreary; many others are so-called ‘mood 
pieces’ in which nothing much happens. This 
sort of thing is not much use to us. We would 
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A copy of this book 
is yours for the asking 


NOOHA TAGA is a writers’ cooperative—a “one 
for all, all for one” organization—through which 
the unknown with the will, the courage and the 
capacity for unique expression may receive expert 


editorial assistance and nation-wide publicity. 


Membership is open to all but the incompetent 
and, since first things come first, proof of ability 


to write is prerequisite. 


That proof is to be evidenced through the submis- 
sion (with return postage) of an original short 
story manuscript (or a part of and a synopsis of a 
book-length) not in excess of 5,000 words and the 
standard fee of $5.00 for its ‘gloves-off’, thoroughly 


objective and detailed criticism. 


Upon receipt of that manuscript, a copy of LOST 
CREEK will be mailed together with a booklet 
concerning our unique and sensible method of 
operation. The criticism will follow separately 
and—if good—with it will come an invitation to 


join our ever-expanding endeavor. 


LOST CREEK by Minnie Jane Forster—a romance 
of the days when Abraham Lincoln and Jefferson 
Davis represented the North and the South of a 
divided republic, but not a war story—can be pur- 
chased for $3.00 through any bookseller in the 


But—if you, like its author, prove sufficient inter- 
est in writing to do something constructive about 
it—we will mail you a copy with our compliments. 


Acceptance of this gift volume—a sample of fine 
book making: typography, format and binding— 
entails no obligation but, naturally, the edition is 


limited 


Address: 


Ralph E. Fitz-Gibbon, Director 
604 Bedell Building 
San Antonio 5 


The writer who doesn’t seek a vast audience is like an old maid hopefully peeking under the bed. 
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| Want to Contact 


NEW WRITERS 


Who are interested in cashing checks of 
$1 to 5100, offered every day. Uhe easiest 
way to write for pay. No experience 
necessary—we train you at home. Send 


for FREE details. 


SAUNDERS CUMMINGS 
INSTITUTE 


P.O. Box 17006, Studio A-21 
Los Angeles 17, Calif. 


Sell the Scripts 
Write! 


WE SHOW YOU HOW 


Develop fully the ability your aptitude in- 
dicates. Write more easily, joyously, in the 
full confidence that you are becoming a 
better writer. THE CREATIVE ABILITY 
DEVELOPER is the sure way of developing 
your powers of self-expression. 


Remarkably, you make your imagination, 
dreams and emotions serve you as a writer. 
No wonder students of THE CREATIVE 
ABILITY DEVELOPER are selling stories, 
articles and poems to all types of magazines! 
Let us tell you how to express yourself with 
individuality, with freshness and vitality... 
the qualities editors want. 


Fill in the coupon below and 


learn, without charge, how you 
may try this wonderful new 
method. 


THE SIMPLIFIED TRAINING COURSE 


1819 Gilpin St., Denver 6, Colo. 


Please send free booklet, "Your Way to Success 
in Authorship.” 

Name 

Address 


City 


much preter fiction which has a strong story line, 
interesting characters, and a cheerful, pleasant, or 
at least entertaining tone.” 


Martin Mayer, Associate Editor, Esquire: 


“Our suggestions to freelancers are always the 
same—build fiction around believable characters. 
write your non-fiction in the liveliest possible 
stvle.” 


Pierre Berton, Managing Editor, Maclean's: 


“The greatest deficiency submitted manu- 
scripts. remains lack of proper research. “The 
author doesn’t seem to know his subject or care 
very much about it. We insist on absolute and 
thorough knowledge and researching of any topic, 
but this is something that’s very hard to make 
new writers understand, 

“The second grave deficiency in many of the 
manuscripts, especially those submitted from 
the United States to MacLean’s, is that the writer 
doesn’t realize that our audience is purely Ca- 
nadian. 

“The third deficiency is in organization. We 
like sharply angled stories and the angle has to 
be original and it has to stand up to the = re- 
search, Many manuscripts submitted are simply 
thin carbon copies of articles that have already 
appeared in other magazines. 

“Many others seem to fall into a formula kind 
of writing. This is especially true of the profile 
kind of article and the self-help kind. The for- 
mula piece is O.K. in skilled hands.” 


John Barkham, Managing Editor, Coronet: 


“Generally speaking. any writer with a strong, 
unhackneved idea for the kind of article that 
readers talk about will find a ready welcome at 
Coronet. What writers should avoid sending us 
is the adequate, nottoo-bad type of inventory 
article which can be used today, tomorrow, some- 
time, or never.” 


Peggy Graves, Editor, Romance and 
other love magazines, Popular Publications: 


“T would sav the biggest problem for the edi- 
tor is the seeming inability of the upcoming 
writer to coordinate bis material properly. We 
get good plots, and they are spoiled by poor plot- 
ting—the characters make plans—and then fail to 
follow through in the story line. Motivations and 
sequences don’t jibe: the motivations may be in- 
itially sound, then the action which follows is 
sometimes totally irrelevant— and of course, con- 
fusion reigns. short, we come across good 
writing, but it falls apart because of faulty inte- 
gration. 

“T would also like to say something behalf 
of the preparation of the manuscript itsell, 
Clean copy is always an asset: both aesthetically 
and practiqally.” 
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H. L. Gold, Editor, Galaxy Science Fiction, 
Beyond Fantasy Fiction: 


“We're being inundated with material both 
for Galaxy and Beyond, but the quality is so 
dishearteningly poor that the flood is a disaster 
for our small staff rather than a boon—which it 
would be if writers studied the two magaiznes, 
discarded their obvious and therefore overworked 
ideas, wrote economically and polished hard. 
This is not a complaint against: beginners; one 
expects those defects from them. But profes- 
stonals?” 


Robert Erisman, Editor, Stadium 
Publications: 


“Careless writing; plain ignorance of grammar: 
lazy logic in plotting.” 


Hazel Berge, Editor, Modern Romances: 


“The deficiencies we discover most often here 
are: 

“(a) Routine plot. 

“(b) Lack of initiative on the writer's part to 
take the basic theme and produce it with fresh 
incident. Example: We will receive a story based 
on a current newspaper situation of lurid inter- 
est. We think it is wise indeed that newspapers 
be watched for current. situations of interest: 
however, in order to make use of that material 
wisely, the author must go far back into the nar- 
rator’s past in order to produce a character that 
might do what the climax of the yarn suggests. It 
is there that the writer most often falls down.” 


Nina Dorrance, Managing Editor, True 
Story, True Love Stories, True Romance, 
True Experiences: 


“AM of the confession magazines differ some- 
what in their requirements, but it can be said in 
general that the quality of the writing we de- 
mand is of an increasingly high standard. The 
novice in this field would do well, I think. to 
consider first the substance of his subject: matter 
and the quality of its presentation even before 
he concerns himself with the requirements pe- 
culiar to the confession field.” 


Harrison Powers, Editor, Suntime: 


“Most of the articles we receive are the ‘so 
what’ type. A reader reads it, thinks it’s nice, 
and that’s all. We need some zipperoo, sockeroo 
articles—without going into mudslinging and 
smearing. 


Tip of the Tongue 
By Lenore EVERSOLE FIsuer 


“T could have written that!” 
For every hundred guys who kid 
Themselves by thinking this, 
There’s only one who did! 
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This is a resolution worth keeping if you have 
a book you want published . . . and you want it 
published ‘‘right!’’ You owe it to yourself to 
learn about our exclusive program for producing, 
promoting and SELLING your book. No other 
subsidy publisher offers you all this— 


@ EDITING Every word checked for punctu- 
ation, grammar, etc. Experienced editors and 
proofreaders to assure you of a technically- 
perfect book. 


@ PRODUCTION Because we have our own 


streamlined plant and can handle your book 
production completely . . . from typesetting 
through to binding, we offer the lowest sub- 


sidy possible. 
@ DISTRIBUTION § Through extensive con- 


tacts, developed during our 30 years in the 
field, with wholesalers, schools, libraries, book 
clubs, movies and TV—your book gets to all 
the right places—at the right times! 


@ PUBLICITY Newspaper releases, reviews, 
promotion pieces, autograph parties, personal 
appearances—all for sales! We get results! 


© ADVERTISING Watch for attractive, 


hard-hitting ads in the Saturday Review, N.Y. 
Times, Herald Tribune, Retail Bookseller, Li- 
brary Bulletin, Alaska Sportsman, and many 
more . . . all at no cost to you. 


WHY NOT YOU? 


CHRISTIANITY AND AMERICA’S SOCIAL 
PROBLEMS by H. Ralph Higgens—‘’Vigorously 
written and wholesome . . . an analysis of Chris- 
tian social responsibility that is realistic and 
‘udiciol.” 
as F. Ernest Johnson 
The Annals 


ABIES NEED FATHERS TOO by Rhoda Kellogg— 
“It would be a pity if only fathers were to read Mrs. 
Kellogg's valuable contributions to parent education 

. will doubtless be as stimulating to mothers, teach- 
ers, social workers and psychologists. ”’ 

Ida Klein Sternberg 
N. Y. Herald Tribune 


FROM THE DIARY OF DR. PHILIP SHER by Philip 
Sher—-"Differs from other autobiographies in the 
unique method of presentation . . . lucid and interest- 
ing manner. The language is fluent, the style sustains 
interest.’’ 

Dr. Victor E. Levine 

Morning World-Herald, Omaha, Nebr. 
Write today to Dep’t. A-14 for free booklet, PUBLISHING 
YOUR BOOK, or send your manuscript for a prompt report. 
(No obligation.) 


COMET PRESS BOOKS 


11 West 42nd St., New York City 


SOLVE 
my manuscnipe 
to COMET PRESS BOOKS! 
7 


If you're selling as much material as you'd like to sell, and reaching the markets you’'ve always want- 
ed to reach, there’s every possibility that 1954 will be happy. You’re doing fine, and you'll probably keep it up. 


But if 1953 was an empty year for you as far as sales were concerned, and there’s no logical reason 
to suppose that the one which has just started is going to be different, that pleasant wish friends shouted 
at you one midnight recently isn’t quite so likely. And if that’s the case, it’s good sense to start the new year 
right by admitting one of two things: 


. Either there’s something wrong with your stuff. 
. Or there's something wrong with the way you're marketing it. 


Our business, as you may have heard, is correct manuscript marketing and the unraveling of snarled- 
up techniques. The dispatch to us of some of your material, therefore, may be the first step toward that 
happy new year everybody's been mentioning. 


SERVICE: !f your material is salable, we'll sell it to the best possible markets at best possible rates, and 
cover sale of additional rights throughout the world. If your material is unsalable as it stands but can be 
repaired, we'll give you detail-by-detail advice on how to repair it, so that you may, without additional charge, 
return it to us for sale. And if your material is completely unsalable, we'll tell you why, and give you spe- 
cific advice on how to avoid those errors in future material. We report within two weeks. 


TERMS: PROFESSIONALS: If you are selling fiction or articles regularly to national magazines, or have 
sold a book to a major publisher within the past year, we'll be happy to discuss handling your output on 
straight commission basis of 10% on all American sales, 15% on Canadian sales, and 20% on British and 
other foreign sales. 


NEWCOMERS: As recompense for working with beginners or newer writers until you begin to earn 
your keep through sales, our fee, which should accompany material, is five dollars per script for scripts up 
to 5,000 words, one dollar per thousand words for additional thousands and final fraction (for example, seven 
dollars for a script of 6,895 words). $25 for books of all lengths up to 150,000 words, $50 for books over 
150,000 words; information on other types of material on request. We drop all fees after we make several 
sales for new clients. A stamped self-addressed envelope, please, with all manuscripts. 


Scott Meredith Literary Agency, 580 Fifth Avenue, N.Y. 36 N.Y. 


Comment on Scott Meredith’s best-selling book, WRITING TO SELL: 
“. .. If you long to get into the world of the published writer, it will behoove you to read Scott 
Meredith’s "Writing To Sell’. . .” — Lincoln (Nebr.) Journal 


Order your copy from your local bookseller, or directly from the publishers, Harper and 
Brothers, 49 East 33rd Street, New York 16. $2.75. 
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AUTHOR vs. EDITOR: Must there be conflict? 


By Aucust DERLETH 


ANY an author, particularly among begin- 

ners in the craft, fails to realize that the 

function of an author differs from that 
of an editor. An author's obligation is, in final 
analysis, only to himself, and secondarily to a 
hypothetical audience; but an editor's is to a spe- 
cific audience, about whose likes and dislikes he 
may reach reasonable conclusions from their  re- 
sponse to his magazine or books. In this differ- 
ence lies the reason for conflict between author 
and editor. 

Almost every amateur writer is aware of the 
fact that an editorial note sent with a rejected 
story is in itself a kind of compliment; even more 
so is editorial advice. ‘The writer who is in earn- 
est and who is not too self-centered soon learns 
to defer to editorial judgment. It is not that 
editors are not as prone to error as authors, but 
simply that their experience is far wider than any 
author's, and hence their perspective is broader. 

Moreover, it cannot be denied that very often 
an author’s view of his work is predicated upon 
some personal factor which his readers cannot 
know; a story assumes enhanced value in his eves 
because of this relationship, but it has no such 
value for his readers, and an editor is quick to 
draw the line of demarcation. 

That an editor should be sufficiently interested 
in a submitted manuscript at all to offer sugges- 
tions for alterations is proof of some merit in the 
manuscript, and also of his editorial acumen and 
sincerity. The author who considers himself a 
perfectionist and feels that not a single line can 
be altered in his work is, candidly, not long for 
the creative world, 

Few authors understand, either, that the editor 
is at the mercy of space limitations. Any given 
story may, after it has been set up in type, run 
over the space that is left—after advertisements — 
for it: it becomes necessary to prune a story to 
fit. Any magazine's primary revenue is not from 
subscriptions, but from advertising; so all else 
must come second to the advertising. The editor 
is as much at the mercy of these pressures as the 
author is. He has no alternative but to cut the 
story to fit, and the author must learn that an 
editor is often required to cut paragraphs against 
his better judgment. 


It is the same requirements which account of- 
ten for an editor’s acceptance of a previously re- 
jected manuscript, when it happens to be of the 
length needed to fill a certain amount of space 
in the back of the magazine. I have had the ex- 
perience of having stories accepted the sixth and 
seventh times they have gone to an editor who 
has rejected them before. In fact, of over 100 
stories published in Weird Tales, fully 20 were 
rejected once or more before being accepted and 
published, unchanged from the version previous- 
ly sent back. This was solely because the stories 
arrived, in each case, fortuitously, just when stor- 
ies of the right “filler” length were needed. 

Editorial guidance has helped many authors up 
the ladder of success. Editors like Ray Long, Ed- 
ward Garnett, Maxwell Perkins, Edward Weeks,— 
to name but a few—have a large and faithful fol- 
lowing of authors whose work they brought  be- 
fore the public, and whose names they helped 
make famous. Their wisdom has been demon- 
strated beyond cavil. 

Yet the author is well advised in. specific cases 
to stick to his guns, so to speak. The late Farns- 
worth Wright, who gave me much excellent ad- 
vice, beginning with my first published story— 
which saw the light of day because I followed his 
suggestions for revision—could also reject one of 
my best supernatural stories, “The  Panelled 
Room,” later published in a little magazine, two- 
starred by the late Edward J. O'Brien among the 
year’s best stories, and widely anthologized. 

Fven Maxwell Perkins, certainly one of the 
best editors ever to serve in an American pub- 
lishing house, could come a cropper. His advice 
to revise my first serious novel, Sti/l Is the Sum- 
mer Night, was so broad that he frankly doubted 
my ability to bring the manuscript up to the 
publishing standards of Charles Scribner's Sons. 

In all but one case thereafter, out of 14 books, 
I found his advice excellent; by following it I 
made my books more compact, more readable. 
more convincing. In the case of The Shield of 
the Valiant, the advice he gave after first reading 
of the manuscript was perfectly sound; 1 adopted 
it. and strengthened my book enormously; but, 
after reading the revised version, he flatly con- 
tradicted his former advice. I took issue with 


\ \ 


hin, holding that he was correct in the first in- 
stane and wrong in the second, and would not 
budge from my position, with the result that the 
book was published as I wished it to be, and the 
tenor of its critical and reader reception showed 
that in this one instance the author was. right 
and the distinguished editor was in error, 

The author, however, cannot always know why 
a story is rejected or why alterations are demand- 
ed or sometimes made without notice to the au- 
thor. Some years ago T had in my files the kind 
of short story known as a “dud’’—that is, it had 
been out to varlous magazines and been rejected, 
usually without any editorial word. The story, 
“McCrary’s Wife.” concerned a man who had the 
expericnce of having a friend’s wife, with whom 
he was traveling, mistaken for his own: he was a 
bachelor, but conscious of missing married life, 
and presently he kept up the mistake the con- 
ductor of the train had innocently made by pre- 
tending that his wife did actually exist. Then 
one day the conductor is not on the train, the 
protagonist learns that he is dead, and with him 
has died the entire elaborate pretense built up 
over the years since the episode began with the 
conductor's innocent. error. 

This is how the story originally ended: 


‘The interminable trip passed, his business in) New 
York was concluded, McCrary came to the station to go 
back. Time had gone, time was lost, time had passed; 
his grief was assuaged a little, he had begun to adjust 
himself to the conductor’s death, but when he came 
into the familiar station, when he began to realize 
that he had nothing at Fort Wayne to which to look 
forward, he was obsessed with a horror of returning on 
the General, a sudden onslaught of self-pity. He could 
not do it; he realized that he must cash in his return 
ticket. go back on some other train; it was beyond 
him even again to go on that train from Fort: Wayne 
to Chicago without the warm friendliness of the old 
conductor to anticipate. What shall I tell them? he 
thought, moving toward the window. What but the 
truth: 

“Pm sorry,” he said. “lve got to cash in my ticket. 
My wife's died.” He was grave, a little sad. “MeCrary’s 
wife.” he added absently. 

He took his money and hurried out of the station, 
hailing a taxi. “New York Central,” he said. “Hurry.” 

There he sat, unmindful of the world beyond the 
taxi’s windows, slouched in a corner of the back seat, 
his eves downcast and little beads of perspiration edg- 
ing his forehead. Thinking of the year and a_ half 
just past he began to feel again a terrible, violent 
grief, he began to give way to harsh, tearless sobs, but 
in a few moments he sat up, looking around a little 
dazedly. What happened to me? he asked himselt. 
What happened to me? And he looked back down the 
traffic filled street, as if to find somewhere there the 
moment gone just beyond his reach, the chance-dis- 
carded moment he had tried to touch, to bring back 
out of the past, the change, the trivial, half-forgotten 
moment, for loss of which men die in spirit: a little 
at a time, unaware, unknowing how things might 
have been. 

He got out of the tasi at the station and went down 
to get his ticket: a decorous business man, moving 
steadily toward middle age: still wondering, still a 
little sad, weighed down by loneliness again, the age- 
old loneliness of the man who knows too little aflec- 
tion, still asking himself, What happened to me? 


The story was presently bought by Good House- 
keeping, reserving the right to make editorial 
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changes. When “McCrary’s Wile” finally appear 
ed, the conductor was not allowed to die. He 
was simply retired, and began a correspondence 
with McCrary to keep up his fiction about his 
“wife” and their non-extant children; the 
ending which appeared in the magazine, without 
benefit of a word from my pen, read like this: 


He walked to the platform with the old conductor. 
They shook hands. The old man began speak, 
changed his mind, turned and walked slowly along 
the worn and splintered boards. McCrary watched 
him, and he felt as though he were choking. 

“Goodbye, Old Man,” he whispered. 

And then there was the whistle signal, and McCrary 
stepped back on the train. It was moving. It was going 
east. There were hours ahead—hours, days, years. Mc- 
Crary settled back in his seat. He brushed his hand 
across his eves. He leaned forward then, and from his 
suitcase he took some paper. He found a clean sheet, 
smoothed it, rested it on a book, dug in his pocket for 
a pencil, and began to write. 

“Dear John.” he wrote. “We didn't have much 
chance for talking today, and there are lots of things 
I had to tell you, First of all, Christine sent you het 
love. She's up and about again, after her cold, and 
feeling quite fit, Just this morning she was saying to 
me— 

McCrary paused a moment. What was it Christine 
had heen saying to him just this morning? Oh, yes! 
Phat was it! He smiled and resumed, “She was saving 
to me—" 


The reason for this major alteration is not 
difheult to understand. As the story originally 
ended, no matter how true to life it might be, 
it concluded on a note of hopelessness. ALL was 
over, the reader felt; McCrary’s fantasy, which 
had so comforted him, left him nothing but a 
bleak future. This note of hopelessness was out 
of key with the editor's concept of what the 
story should offer; so the conductor was allowed 
to live in order that McCrary might keep his 
dream. The principle was simple and standard: 
people like happy endings. Subsequently, of 
course, the original ending was restored for the 
story's appearance in the collection, Sac Prairie 
People. 

Authors are accustomed to think that the work 
they submit to their markets is at least “as good” 
as much that is published. This may very well be 
true from the authorial point-of-view, but not 
from the editor's. Over 90 per cent of the work 
offered to publishers is rejected, and is very 
likely that an editor sometimes accepts one com- 
monplace manuscript and rejects another. But 
on the whole, it is necessary to the editor's con- 
tinuing existence that he select: work which he 
believes will sell and will be liked by a majority 
of readers. 

The vast majority of writers Classify for editors 
in one of three ways: they are artists who believe 
they have valuable messages; they are writing 
only to make money: or they are genuine authors, 
who look on their world with heightened powers 
of perception and are able to communicate simply 
but effectively what they see and feel. By these 
standards, it is evident to editors and ought to be 
to authors that most authors, successful or un- 
successful, are not artists but craftsmen. 
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It is the editor's function, and one that is 
painstakingly exercised many times by many un- 
sung editors, to help change a craftsman into an 
artist. The majority of magazine and fic- 
tion today is the work of craftsmen, who are 
writing what reviewers are wont to call “enter- 
tainment”’—light romances, historical novels, who- 
dunits, science-fiction, and the like. For every 
Look Homeward, Angel, there are hundreds of 
books like the current best-selling Désirée. It is 
thus readily understandable, all the more so in 
this time of extremely high production costs— 
which have frozen out much poetry, many col- 
lections of short stories, and many other books of 
genuine literary merit which are not likely to 
mect their costs— why an editor, whose obligation 
it is to accept work which will be popular, is far 
more prone to accept a Deésivée than a Look 


Homeward, Angel, even though the first novel 


by Thomas Wolfe proved in time to be an en- 
during best-seller, thus justifying editor Maxwell 
Perkins’s faith in it and its author. 

The author who makes a conscious attempt to 
understand the point-of-view of the editor makes 
a determined stride on the road to success in sell- 
ing his work. It is necessary to accept suggestions 
for changes in the spirit with which they were 
made, and not, as some authors do, challenge 
every such suggestion. When I was an editor in 
the Fawcett: organization over two decades ago, 


The Nicest Rejection Ever Written 


By J. BARNEY 


OWADAYS an editor occasionally bright- 
ens the life of a writer by enclosing a per- 
sonal note with a rejection manuscript. 
explaining the reasons for its refusal and saying 
it in such a friendly way, it stimulates rather 
than discourages the would-be author. 

Back in 1890, an editor on the staff of the 
Century Magazine, then one of the nation’s most 
popular periodicals, took the trouble to write an 
editorial tithed “Nine Thousand Manuscripts,” 
which might be classed as the nicest rejection 
ever written. 

Read it and you will find that this “old manu- 
script. reader,” as he called himself, had many 
things to say which are as reassuring and inspir- 
ing today as they were 63 years ago. 

He began his editorial by pointing out that 
out of 9,000) manuscripts a year the Century 
could publish only about 400. “It follows.” he 
continued, “that editing a magazine is not un- 
like walking into a garden of flowers and gather- 
ing a single bouquet. In other words, not to ac- 
cept an article, a story, a poem, is not neces- 
sarily to ‘reject’ it. There may be weeds in the 
garden, but the fact that a particular blossom is 
not gathered into the monthly bouquet does not 
prove that the editor regarded the blossom as a 
weed, and therefore passed it by. The ‘rejected 
or ‘declined’ are naturally prone to gibe at sym- 
pathetic or apologetic words from editorial sourc- 
cs; so we present the above simile with con- 
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one would-be contributor who had a small pub- 
lication record, not only took issue with every 
editorial reaction, but actually wrote abusive let- 
ters in reply, with the result that his subsequent 
submissions were simply returned with rejection 
slips. 

That is an extreme reaction, but it is not un- 
common; too many beginners, once they have 
begun to sell. tend to think of themselves as hav- 
ing “arrived” and as possessing already a certain 
status which entitles them to assert themselves in 
the face of far greater experience. Such writers 
will benefit by the salubrious experience of gan- 
dering through bound files of old magazines and 
noting the names of the widely popular authors 
who appeared in issue after issue—not one name, 
however, being familiar today. 

The author must be willing to admit at the 
outset that it is as much the editor's function to 
help him, as it is to satisfy his readers. The con- 
scientious editor—and the vast majority of our 
editors are that—tries his best to do both. ‘The 
sincere author only helps himself when he recog- 
nizes and understands the role of the editor and 
learns to study every editorial suggestion made to 
him; he need not act on such suggestions, but he 
will find in time that in an overwhelming majori- 
ty of instances, editorial suggestions point clearly 
to manuscript improvement. 


siderable difhdence. ‘Vhere is truth in it, never- 
theless! And it would probably be much easier 
for editors to make up a number of bouquets 
from the flowers at their disposal than to gather 
the single one for which alone they have room. 

“The general impression of a lifelong reader 
of manuscripts is that the quality does not de- 
teriorate—that, in fact, it improves. Such a read- 
er, morever, is greatly impressed by the wide 
diffusion of literary ability. There are certainly 
very many more people who can write a good 
story, a good descriptive paper, a good essay, a 
good poem, than there were 20 years ago, But 
after the old) manuscript reader has expressed 
himself thus optimistically he is entitled to his 
‘buts.’ Fle may even permit himself to ask 
whether the literary artist of our day has not 
caught some of the hurry, the immediateness, of 
the time; whether, indeed, the present age is not 
too present with us. 

“At least the old manuscript reader may, by 
reason of his age, if nothing else, be pardoned 
should he look over his spectacles at the young 
manuscript writer and say: ‘Young man, young 
woman, you have talent, you have industry, you 
have knowledge, you have a fine, large audience 
eagerly waiting for you; all you need is to respect 
still more highly your own unusual parts. Ponder 
over, perfect your work; be not in too great haste 
to bring it to the eye of the editor, to the eve olf 
the public. Regard each story as a step in your 
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literary career; let it not leave ygur hand ull you 
have done your very best with it. If you intend 
it to be a genuine work of art, make it so—if you 
can. This may seem a slow process, but it may 
prove the speediest in results; and after you have 
followed this advice, remember that even an edi- 
tor is mortal, and, like every other mortal, en- 
titled to his proportion of mistakes.’ 

“It is to be hoped that the word ‘career’ in- 
cidentally dropped in the foregoing will not have 
a tendency towards making ingenuous youths 
selfish and self-conscious. Given a certain amount 
of skill and taste, literary art is only another 
name for literary conscience. Conscientious work 
is not necessarily artistic work, as many a poor 
devil has found out too late. But it may be. The 
heart comes first, but heart without art is of no 
avail. The literary artist need not think sordidly 


on his or her ‘career,’ and yet may cherish that 
decent regard for repute, that love of artistic 
perfection, which will bring the rewards of con- 
science and of honorable fame. At the least the 
literary artist should be ashamed to do less well 
than in him lies. He should not niggle and 
polish for the love of niggling and_ polishing; 
but he should be remorseless in self-correction 
for the love of truth, and art, and beauty. And 
also, as already said, he should allow the editor 
that privilege of humanity, the right to blunder; 
remembering that the ‘declined’ writer's revenge 
is the editor’s own too vivid memory of mistakes 
—the ever lengthening black list of errors in liter- 
ary judgment which every old reader of manu- 
scripts turns to in the secret place of his own 
mind for melancholy penance and warning.” 


The Market Trend in Fact and Fietion 


DITORS in all fields are looking for writers 

E who can deliver the goods. They would as 

soon have copy from a new writer as from 

an established writer provided the new one can 
supply what their readers want. 

This fact is highlighted in Author & Journa- 
list’s annual survey of editorial opinion. While 
there always has been opportunity for writers 
with what it takes, the present, editors point out, 
is especially propitious for the man or woman 
who can offer fresh, original, stimulating material. 

At the same time, the mediocre manuscript 
will have harder sledding than in the past. The 
supply of average stuff is bigger than the demand. 
The competition among editors is for outstand- 
ing copy. 

This applies to both fiction and articles—the 
two major fields available to the freelance writer. 

The increase in the demand for fact articles 
and the corresponding decline in the market for 
fiction seemed a year ago to have reached a 
stopping place. Now the process has begun 
again, though to a less marked degree. For in- 
stance, Nation's Business is discontinuing the 
use of fiction. 

Beginning with next July’s issue, Today’s Wom- 
an will drop fiction completely. It is the first of 
the general women’s magazines to do so, though 
there have been recurrent rumors that another 
would soon adopt a strictly non-fiction policy. The 
space previously devoted to fiction in Today’s 
Woman will be taken up by new features, new 
departments, and new departures in non-fiction 
and service. 

Says Julian S. Bach, Jr., editor of the magazine: 

“This decision was arrived at as a result of con- 
siderable research and experience which demon- 
strated that interest in fiction is declining among 
young wives and that they are more and more 
concerned with self-interest features.” 

Mrs. Nina Sittler Dorrance, managing editor 
of the four confession magazines issued by the 
Mactadden Publications, remarks: “As I see it, 
the total market for fiction has been declining in 
the last few years, and I would not be surprised 
if it continued to do so.” 

Another experienced observer expresses a con- 
trary opinion. Robert O. Erisman, who in ad- 
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dition to editing Stadium Publications has con- 
tributed to many magazines, predicts that “the 
trend in slicks and literary journals will be back 
to fiction.” 

In any event, there remains a substantial and 
well-paying field for the fiction writer who can 
supply the current preferences of editors—which 
of course means the preferences of readers. 

All types of magazines using stories express an 
increasing desire for sound, unhackneyed plots 
and believable characters. The character sketch, 
which had considerable vogue a few years ago, 
is definitely out except in the “little” magazines— 
and even they are seeking real story line more 
than they formerly did. 

Also the preference throughout is for cheerful 
fiction. Humor is more than welcome. A_ dis- 
tinguished editor, who wished not to be quoted 
by name, sumined up the situation thus: “We 
don’t want any more shori stories about sensitive 
children or tragic old people.” 

“We are always short on short stories that have 
genuine depth,” comments Ben Hibbs, editor of 
the Saturday Evening Post, who goes on to ex- 
plain, “By stories of depth I do not mean the 
sour, sordid sort of fiction with which so many 
authors seem to be preoccupied these days.” 

Says John J. O'Connell, editor of Cosmopoli- 
tans “We're looking for well-rounded narratives 
of adult appeal; foreign, backgrounds, humor, 
off-trail stories all are acceptable.” 

Stories of specialized type find a readier market 
now than formerly. For instance, Dorothy Mc- 
Ilwraith, editor of Weird Tales, expresses an in- 
terest in ghost stories—which a few years ago 
were a drug on the market. 

John McCloud, editor of Manhunt, writes that 
his magazine is not receiving nearly enough 
material of the kind it wants—stories of 1,000 to 
20,000 words suited to this unique crime maga- 
zine. “We don’t care for stories of deduction 
and detection,” he states, “but are strictly in- 
terested in hard-boiled, unsentimental stories of 
the seamier side of life, dim-lit rather than high- 
tone locales.” The magazine publishes the work 
of such writers as Erskine Caldwell, Mickey Spil- 
lane, and James T. Farrell. 
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Length preferences in fiction are largely un- 
changed. The story of around 4,000 words has 
generally the best chance, though the one-shot, 
running anywhere from 10,000 to 20,000 words, 
is sought by certain markets, notably the women’s 
magazines, the general monthlies, and the pulps. 

For most writers this length is extraordinarily 
difficult. 

More magazines are using short shorts, averag- 
ing 1,000 to 1,500 words, and still more say they 
would publish them if first-class manuscripts 
were offered. Herbert R. Mayes, editor of Good 
Housekeeping, has recently purchased some short 
shorts which have not yet appeared in the maga- 
zine. “If we could find enough genuinely good 
ones, we'd be glad to put them on a regular 
monthly basis,” he writes. 

The market for articles is on the increase, as it 
has been for several years. At the same time the 
requirements ar: stricter in all the better publica- 
tions. 

Essentially *:1e demand boils down to good re- 
porting; as lierre Berton of Maclean’s expresses it, 
“strong out-of-the-way stories told in narrative 
rather than expository style: the story of a central 
dramatic experience, the clue for which the writer 
might easily find in a small paragraph tucked away 
in the daily press.” 

John Barkham, managing editor of Coronet 
mentions “lead articles with cover-line potentiali- 
ties, adventure and first-person pieces that have 
not been done elsewhere, industrial articles of 
superior quality, and major features which lend 
themselves to art treatment.” 

Mr. O'Connell of Cosmopolitan writes, “We 
want short pieces of 1,500-3,000 words with broad 
popular appeal, national significance, and requir- 
ing good reporting. Regional pieces and colorful 
regional events outside New York. Picture stories 
that lend themselves to short text pieces of about 
1,000 words. Query us about ideas first, especially 
on picture stories, in plenty of time for the maga- 
zine to arrange for photographing events.” 

The extent of the manuscript market in various 
groups of magazines continues to shift. The gen- 
eral magazines—of large, medium, or small circula- 
tion—remain more constant than most others. A 
few new ones have entered the field, and a few 
more are in prospect for 1954. No important gen- 
eral magazines have passed out of the picture. 

Among notable changes is the new name, Town 
Journal, adopted by Pathfinder in line with its 
altered editorial policy. This makes it somewhat 
of a companion publication to Farm Journal, pub- 
lished by the same organization. Town Journal 
has chosen towns under 10,000 as its circulation 
field, and its subject matter is restricted to ma- 
terial appealing to individuals, families, and com- 
munities in this population bracket. 

Among the women’s and home service maga- 
zines there are no important new ventures, and no 
important suspensions. Flower Grower has bought 
Home Garden and has combined the two publica- 
tions under the name Flower Grower—The Home 
Garden Magazine. 

In the women’s and home groups, the practice of 
using general articles is continuing to grow. For 
example, Hugh Curtis, editor of Better Homes & 
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By June H. La Gassé 
It's what else you put in it 
Besides no mistakes 
And the way you don’t thin it 
That an editor takes. 


Gardens, heretofore devoted to gardening and 
home matters, announces that the magazine is in 
the market for “articles of all kinds without re- 
lation to the home.” 

The men’s magazines are still changing, with 
new ones being established and others dropping 
out, though the situation is more stabilized than 
it was a year ago. In practically all of them the 
first-person article is in special demand. Emphasis 
is on adventure and heroism. The technique is 
essentially that of fiction. 

The science fiction and fantasy magazines are 
showing gradual growth. Space Stories and Avon 
Science Fiction & Fantasy Reader have been dis- 
continued. So has Other Worlds. The editors of 
the latter, Ray Palmer and Bea Mahaffey, have 
established three other magazines: Mystic, Science 
Stories, and Universe. Cosmos Science Fiction and 
Fantasy is another new entry. 

With broadening of their subject matter, the 
confession magazines are increasing their circula- 
tions and offering a better market for writers who 
can present believable situations with emotional 
impact. To a growing extent these magazines 
are de-emphasizing sex; no longer is it the primary 
factor in the typical story. Also more stories from 
the male point of view are being published. 

New confession magazines include True Life 
Stories, edited by Mrs. Florence J. Schetty, and 
Copper Romance, an addition to the predominant- 
ly Negro chain published by John H. Johnson. Mrs. 
Schetty emphasizes stories dealing with persons 
in the lower income brackets. Some of the con- 
fession magazines, though still a minority, use 
articles. Among these are Confidential Confes- 
sions, Modern Romances, Revealing Romances, 
Romance Time, Secrets, True Confessions, and 
True Life Stories. Generally the articles carry the 
by-lines of the authors in contrast with the anony- 
mity of the stories. 

Two contests are currently being conducted— 
by Modern Romances, a Dell publication, and the 
Macfadden confession group. 

Most of the pulps will be purchasing manu- 
scripts in 1954, though some are out of the market 
at the moment, as indicated in the Handy Market 
List. The love and the Western magazines will 
offer the best markets. As for some time, many of 
the sports publications are not now buying, though 
a new magazine, Fight, has just entered the field 
and is definitely in the market for fact copy about 
boxing. 

More and more, all the pulp magazines are de- 
manding better characterization and tighter writ- 
ing. The distinction between pulp and slick 
writing is steadily lessening. 
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The fact detective magazines are dwindling. 
The only intellectual publication in the group, 
True Crime Detective, is at least temporarily out 
of the picture. Several run-of-the-mill detective 
magazines have been discontinued. ‘Uhe old stand- 
bys remain and offer as good a market as ever. 
Because of the smaller number of publications, 
however, more manuscripts are being offered to 
each, and so more dramatic cases and better writ- 
ing are demanded. 

The situation as to religious magazines will re- 
main substantially unchanged during 1954. There 
are not likely to be many suspensions—or many 
new publications. More and more such periodicals 
demand the same emphasis on drama and human 
interest as the secular magazines. They are quick 
to reject the story or article that depends mainly 
on piety for its appeal. “They want wholesomeness 
but no “goody-goody” quality. 

The juvenile magazines, both secular and re- 
ligious, will use approximately the same amount of 
copy during 1954 as in previous years. Few of 
them carry much advertising, and so the quantity 
of editorial matter remains largely unchanged. An 
up-to-date market list of these publications will 
appear in the February Author & Journalist. 

Business publications, their editors report, will 
offer a better market in 1954 than formerly. These 
were dealt with in detail in the November Author 
& Journalist. 

To an increasing evtent these magazines demand 
thorough investigation as a basis for articles. For 
that reason they prefer to deal with writers who 
devote their major attention to the writing of 
business copy. The non-professional, however, has 


a good opportunity if he can produce acceptable 
articles. 

In 1954 most magazines will pay the same or 
slightly higher rates than in 1953. An increasing 
number of publications have adopted the practice 
of paying so much for a story or article, often with 
little reference to length. ‘The amount may vary 
according to the editor’s judgment of the merit of 
the manuscript and in some cases its cover appeal, 

\ marked exception to the rule of little change 
in rates is Better Homes & Gardens, which has 
raised its maximum. for articles from to 
51,200. 

Magazines which pay by the word are increas- 
ingly adopting the policy of paying a bonus above 
the standard rate for manuscripts that they regard 
as exceptional. 

Many magazine writers are concerned about 
the possible effect of television on their markets. 
So far, editors report little cause for alarm. ‘Typi- 
cal comments: 

“Little effect 
audience.” 

“The books and magazines have taken 
hardest punch and come up smiling.” 

“It has had absolutely no effect on the reading 
of our magazine.” 

“T suspect that people who seriously in- 
terested in reading would not be weaned away by 
the fare now offered on TV.” 

“TV plays are fiction, and a certain percentage 
of women will prefer to watch their fiction rather 
than read it.” 

“Television has had little effect on the reading 
habits of our audience.” 


on the reading habits of ow 


THE HANDY MARKET LIST 


going to press, offers a comprehensive list 

of magazines affording a market to free- 
lancers in general. 

The writer should now use this list in preference 

to any published earlier. Numerous new  publi- 


T's Handy Market List, revised to the hour of 


cations are listed. Discontinued magazines have 
been dropped. Each listing has been brought up 
to date on the basis of the latest information. \1- 
though this is not a period of excessive change 
in the publishing picture, 40 per cent of the maga- 
zines have altered their listings in one or more 
particulars—new editors, new addresses, changes 
in editorial requirements. [his fact is a strong 
warning against the use of old market lists. 
General Magazines in the list are divided into 
two groups, A and B. Those in Group \ offer a 


General Magazines—A 


America, 329 W. 1]08th St., New York. (W-15) 
Articles on current sccial and political interests, rural 
problems, with some emphasis on moral principles, 
1,000-2,000; short modern verse. Rev. R. C. Hart- 
nett, S.J. 2c. Acc. 

American Legion Magazine, 580 Fifth Ave., New 
York. (M) Out of market for fiction. Query on arti- 
cles. Joseph C. Keeley. High rates. Acc. 

The American Magazine, 640 Fifth Ave., New York 
19. (M-25) Short stories 3,000-5,000; complete 
novelettes, 20,000; short shorts, vignettes. Articles 
usually arranged for. First-class rates. Acc. 


better market to the typical freelance writer. Phe 
magazines in Group B tend to be more specialized 
and to purchase less material. 

A name in parentheses immediately following 
the name of a publication—as (Thrilling) —indi- 
cates the chain or group, if any, to which the mag- 
azine belongs. In most instances the frequency 
and single copy price of the publication are 
shown: as (M-25), monthly, 25 cents. dec. means 
payment on acceptance; Pub. payment on publi- 
cation. Schedule, a term used by Columbia Pub- 
lications, Means that payment is made when the 
MS. is scheduled for publication. 


If a magazine is not listed in the Handy Market 
List, consult the various lists published in Author 
& Journalist trom month to month. 


The American Mercury, 11 E. 36th St., New York 
16. (M-35) A magazine of ideas. Lively articles on 
literary and cultural subjects. Original thinking. In- 
telligent regional articles. Satire. No verse. Query 
with outline. Articles $50-$200. Acc. 

American Weekly, 63 Vesey St., New York 7. Sun- 
day magazine distributed with Hearst and other news- 
papers. Features with photos, best lengths 900 and 
1,500. Charles Robbins. Excellent rates. Acc. 

The Atlantic Monthly, 8 Arlington St., Boston 16, 
Mass. (M-50) Short stories 1,500-5,000; serials about 
40,000. Essays 1,500-3,500. Articles 1,500-6,000: 
short humorous articles, longer articles on art, music, 
literary criticism, current affairs, biography, finance, 
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business. Serious and light poetry. Edward Weeks 
Prose, varying rates; verse $1 a line. Acc 

Brief Magazine, 270 Park Ave., New York 17. (M- 
25) Articles to 2,500—crime, exposes, war and ad- 
venture stories. Photos. Dan Merrin. $150 an arti- 
cle; $100 for 4- or 5-page photo spread. Acc. 

Buick Magazine, 818 W. Hancock Ave., Cetroit 1, 
Mich. (M-free) Articles on people, places, and events 
of interest to tourists; all forms of outdoor recreation, 
handicrafts—500-600 with 3-4 good photos. At 
least one article in each issue to appeal especially to 
women. Picture stories with human interest. Acc. 
Supplementary rights released. 

Cars, 67 W. 44th St., New York 36. (M-25) Any- 
thing of interest to car owners or car hobbyists up to 
5,000. Humorous anecdotes of personal experiences 
with cars to 200. Cartoons. Photos. Arthur Unger. 
$75-$300 a full-length article; pictures, $10. Acc. 
Query. 

Challenge Magazine, 32 Broadway, New York 4. 
(M-20) Articles 1,100-2,600 on activities and issues 
in (1) economics and economic topics, (2) social prob- 
lems, politics, and science—of personal, local, re- 
gicnal, national, or international locus, but of general 
significance. Seeks objective, concise, sprightly 
journalistic treatment with close attention to funda- 
mentals of subject. Haig Babian. 4c up. Acc. Query. 

Collier's, 640 Fifth Ave., New York 19. (Bi-W-15) 
Short-shorts, short stories, serials, novelettes. Articles 
of general interest. Light verse. Cartoons. Some 
fillers. Photos occasionally. Roger Dakin, Editor; Fic- 
tion Editor, Mrs. Eleanor Stierhem MacMannis; Car- 
toons,: Verse, Fillers, Gurney Williams. Top market 
rates. Acc. 

Commentary, 34 W. 33rd St., New York 1. (M-50) 
Political, economic, sociological, religious. Short 
stories, 2,500-4,000. Verse any length. Elliot E. 
Cohen. 3c. Acc. 

The Commonweal, 386 Fourth Ave., New York 16. 
(W-15) Edited by Catholic laymen. Timely articles on 
literature, art, public affairs, up to 2,500. Edw. S. 
Skillin. Ace. 

Confidential, 1697 Broadway, New York 19. (Bi- 
M-25) Fact stories to 2,000—off-the-record stuff— 
with photos. Richard Atkins. Good rates. Acc. 

Coronet, 488 Madison Ave., New York 22. (M-25) 
Uses factual anecdote-packed articles under 3,000; 
photos; fillers; one-pagers; humorous anecdotes. No 
fiction or poetry. Fritz Bamberger. Good rates. Acc. 
Fillers, Pub. 

Cosmopolitan Magazine, 57th St. at Eighth Ave., 
New York 19. (M-35) Short-shorts 2,000, 2,500; 
chort stories 5,000; novels 20,000. Articles: person- 
ality, thought-provoking, current affairs, psychologi- 
cal. Humorous fillers. Photos. No verse. No car- 
toons. John J. O’Connell. Top rates. Acc. Query. 

Ebony, 1820 S. Michigan Ave., Chicago 16. (M- 
30) No fiction. Provocative non-fiction on Negro life, 
preferably success and achievement stories. Photo- 
araphs. $75-$100 an article; $75 a story unit of at 
least 10 pictures. Acc. 

Extension, 1307 S. Wabash Ave., Chicago 5. (M- 
30) Short stories, 2,000-6,000; romance, adventure, 
detective, humorous; six-installment serials, 5,000; 
short shorts; articles; cartoons. Eileen O’Hayer. Good 
rates. Acc. 

Eye Magazine, 270 Park Ave., New York 17. (M- 
25) Articles to 2,500—crime, exposes. war stories. 
Photos. Dan Merrin. $150 an article; $100 for 4- or 
5-page photo spread. Acc. 

Field & Stream, 383 Madison Ave., N. Y. 17. 
(M-25) Illustrated camping, fishing, hunting articles, 
1,500-3,000. Hugh Grey. 5c up. Acc. 

Focus, 270 Park Ave., New York 17. (Bi-W-10) 
Articles—versonalities, exposes, crime, entertainment, 
200-1,500. Special need: true local human interest 
stories with a twist. Fillers. Photos. Cartoons rarely. 
James A. Bryans. 10c. Acc. Query. 


January, 1954 


Ford Times, Ford Motor Co., 3000 Schaefer Rd., 
Dearborn, Mich. (M) Well-illustrated, travel, place, 
sport, or other articles, 1,200-1,500; brief picture 
stories with or without Ford angle. 10c. Acc. 

Harper's Magazine, 49 E. 33rd St., New York 16. 
(M-50) Timely articles for intelligent readers; short 
stories; essays; fillers; verse. John Fischer. Good rates. 
Acc. 

Holiday, Independence Square, Philadelphia 5, Pa. 
(M-50) Quality articles, well-illustrated, on places and 
people in sections of United States and foreign coun- 
tries, 1,500-5,000. Ted Patrick. First-class rates. Acc. 

Hometown: The Rexall Magazine, 8480 Beverly 
Blvd., Los Angeles 46. (M-free) Fiction of general 
interest, with strong characterization, plots, and story 
interest, to 3,200. No trick endings. Sam R. Zaiss. 
$75-$100 a story. Acc. 

Hue, 1820 S. Michigan Ave., Chicago 16. (M-15) 
Short features on Negro life and activities. Photos. No 
fiction or verse. John H. Johnson. Rates according to 
importance of material; photos $5-$10. Acc. 

Jet, 1820 S. Michigan Ave., Chicago 16. (W-15) 
News items and short features on Negro life and 
activities. Photographs. John H. Johnson. Good rates, 
varying with length and importance of story; pictures 
$5-$10. Acc. 

Journal of Living, 1819 Broadway, New York 23. 
(M-25) Inspirational, philosophic, and practical advice 
articles on longevity, nutrition, health, marriage, per- 
sonal problems of interest to mature men and women. 
Leonard M. Leonard, Editor; Frances Goodnight, Fea- 
ture Editor. Excellent rates. Acc. 

Jubilee, 377 Fourth Ave., New York 16. (M-35) 
A new national pictorial monthly of Catholic life, 
edited by laymen. Articles of Catholic interest, also of 
general family interest. Photos. Edward Rice, Robert 
Lax, Robert Reynolds, Senior Editors. 10c-20c, photos 
$7.50-$10. Acc. Query. 

The Kiwanis Magazine, 520 N. Michigan Ave., 
Chicago. (M) Articles on national and community 
problems up to 2,000. Some very short fiction for 
business and professional men. Picture stories—em- 
phasis on natural, unposed photos. Charles W. Keysor. 
$25-$100, depending on quality and current needs. 

The Lamp, Franciscan Friars of the Atonement, 
Peekskill, N. Y. (M) Fiction of quality to 2,500; non- 
fiction of interest to Roman Catholics. Rev. Samuel 
A. Cummings. Good rates. Acc. 

Life, Time and Life Bldg., New York 20. (W-20) 
Photos of national and world news events, human- 
interest picture series. Freelance market small. Good 
rates. Acc. 

The Lion, 332 S. Michigan Ave., Chicago 4. (M- 
15) The publication of the Lions Clubs. Non-contro- 
versial articles appealing to civic-minded men. Car- 
toons. Photographs. R. Roy Keaton. Query. 

Maclean’s, 481 University Ave., Toronto 2, Cana- 
da. (Semi-M-15) Short stories with varied themes, 
masculine and feminine appeal, but preferably Ca- 
nadian background, to 6,000. Articles on science, 
business, crime, politics, international affairs, health, 
entertainment, etc., 3,000-5,000. Strong women’s in- 
terest features with Canadian slant and some male 
appeal. Humor, 50 to 5,000. Quizzes, light verse. 
Canadian subiect matter predominant. Query on arti- 
cles. Ralph Allen, Ed.; Pierre Berton, Managing Ed. 
Fiction from $300; articles from $250, often higher; 
verse, $5-$15 a poem. Acc. 

Mayfair, 481 University Ave., Toronto 2, Canada. 
(M-25) Articles and photographs on personalities, 
theater, entertainment, good living, art, architecture, 
women’s and men’s fashions, sports, humor. Canadian 
slant required. Quality fiction. Length of contribu- 
tions 2,000-5,000. 3c. Acc. U. S. contributors should 
query because of specialized nature of magazine. 

Mechanics Today, 17 E. 48th St., New York 17. 
(Bi-M-25) How-to articles; hobbies and crafts; elec- 
tronics; automotive; home maintenance; science fea- 
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tures; money-making opportunities. All material 
should be simple and ingenious. Photos. Cartoons. 
Varying rates, pictures $5 up. Acc. 

Mechanix Illustrated, 67 W. 44th St., New York 
36. (M-20) Feature articles about mechanical and 
scientific developments, inventions, etc. How-to arti- 
cles about projects readers can build. Cartoons. Pho- 
tos. William L. Parker. To $250 an article, pictures 
average of $10. Acc. 

Nation’s Business, 1615 H Street, N.W., Washing- 
ton 6, D.C. (M) Short stories 2,500. Service, semi- 
service, general feature articles of interest to business- 
men. No fiction. Fillers from 3 paragraphs to 3 col- 
umns. Cartoons. Photos to illustrate articles. A. H. 
Sypher. Articles $500 up. Acc. Query. 

National Geographic Magazine, 16th and M Sts., 
N.W., Washington 6, D. C. (M-60) Official journal 
National Geographic Society. Articles on travel and 
geographic subjects up to 7,500; photographs. Gilbert 
Grosvenor. First-class rates. Acc. 

National Motorist, 216 Pine St., San Francisco 4. 
(Bi-M-25) Articles 500-1,500, with glossy photos, on 
people and places of the West, history, travel tech- 
niques, outdoor. James Donaldson. 3c-5c; photos at 
varying rates. Acc. 

New Liberty, 1396 St. Catherine’s St., W., Mon- 
treal, Canada. Fiction: short shorts, 800-1,500 words; 
short stories, 2,000-3,000 words. Articles on well- 
known political, entertainment, art, literary, etc., per- 
sonalities. Must be fact-filled, most objectively treat- 
ed. Interested also in strona, provocative well-docu- 
mented general articles. At the moment, well supplied 
with health and self-improvement copy. A letter or 
outline suagested. Keith A. Knowlton. Fiction to 
$350, articles $75 up. Acc. 

The New Yorker, 25 W. 43rd St., New York 36. 
(W-15) Short stories and humor 400 to 4,000; factual 
and biographical material to 6,000; cartoons, cartoon 
ideas, light verse. Good rates. Acc. 

The New York Times Magazine, Times Square, 
New York 18. (W) Articles, 1,200-3,000, based on 
the news, topics relating to economics, politics, inter- 
national affairs, sports, nature, science, education, 
the world of fashion and of women’s interests. Short 
articles 400-1,200. Verse. Lester Markel. $200 for 
full-length article, verse $1 a line. Acc. 

Pageant, 535 Fifth Ave., New York 17. (M-25) 
By assignment only. Query. 

Parade, 405 Lexington Ave., New York 17. (W- 
Sunday newspaper supplement.) General interest pic- 
ture stories. Jess Gorkin. $500-$1,500. Acc. 

PEN (Public Employees News), P. O. Box 2451, 
Denver 1, Colo. (M) Articles 500-2,500; fiction 1,- 
500-2,500; fillers 50-100; verse to 20 lines; car- 
toons; photos. Material should be of general interest. 
Dorald W. Peterson. 2c-5c, verse 50c a line, photos 
$1.50-$3, cartoons $5-$7.50. Acc. No queries, but 
copy of magazine will be sent on request. 

Photo Magazine, 270 Park Ave., New York 17. 
(M-25) Crime, exposes, war stories, 2,500 maximum. 
Marv Karp. Articles $150 each; 4- or 5-page photo 
spread, $100. Acc. 

Popular Mechanics, 200 E. Ontario St., Chicaao 
11. (M-35) Illustrated articles on scientific, mechani- 
cal, industrial discoveries, human interest and ad- 
venture elements, 300-1,500; fillers to 250. How-to- 
do-it articles on craft and shop work, with photo- 
graphs and rough drawings, and short items about 
new and easier ways to do everyday tasks. Roderick 
M. Grant. Ic-10c, photos $5 up. Acc. 

Popular Science Monthly, 353 Fourth Ave., New 
York 10. (M-25) Features dealing with motor cars, 
aviation, home building, hobbies, and similar sub- 
jects. How-to articles for men with an interest in 
science and mechanics. Short material for various de- 
partments. Photo layouts. Volta Torrey. To 20c. Acc. 

Practical Knowledge, 210 S. Clinton St., Chicago 
6. (M-10) Practical applied psychology, popular me- 
chanics, self-help, vocational articles, 1,000, all writ- 
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ten for men who are ambitious to get ahead; jokes, 
fillers, news items, photos. V. Peter Ferrara. Approx. 
2c, photos $2-$3. Acc. 

Railroad Magazine, 205 E. 42nd St., New York 17. 
(M-35) Short railroad features—fact or fiction; first- 
person true tales; human interest photo stories. No 
poems, cartoons, or fillers. Freeman H. Hubbard. 
Good rates. Acc. Query on all fact stuff. 

The Reader’s Digest, Pleasantville, N. Y. (M-25) 
Digests of published articles; occasionally original 
articles; fillers; shorts for ‘Life in These United 
States.’’ Good rates. Acc. 

Redbook, The Magazine for Young Adults, 230 
Park Ave., New York 17. (M-35) Short stories, serials, 
complete novels, novelettes, feature articles, romance, 
domestic problems, emotional slant to men and wom- 
en. Particular appeal to 18-35 age group. Wade H. 
Nichols. First-class rates. Acc. 

The Reporter, 220 E. 42nd St., New York 17. (Bi- 
W-25) Social, economic, political reporting and inter- 
pretation, to 3,500. Also cultural comment and criti- 
cism. Max Ascoli. 7¢ up. Acc. or Pub. 

The Rotarian, 35 E. Wacker Drive, Chicago 1. (M- 
25) Authoritative articles on business and industry, 
social and economic problems, travel sketches, humor, 
essays, 1,500-2,000. Karl K. Krueger. First-class 
rates. Acc. 

St. Anthony Messenger (Franciscan Fathers), 1615 
Republic St., Cincinnati 10. (M-25) Catholic family 
magazine. Human-interest features on prominent 
Catholic achievements and individuals; articles on 
current events, especially when having Catholic sig- 
nificance, 2,000-2,500; short stories on modern 
themes slanted for mature audiences, 2,000-2,500; 
seasonal stories. Extra payment for photos retained. 
Occasional poetry on inspirational, religious, romantic, 
humorous, and nature themes. Rev. Victor Crees, 
O.F.M. 3c up. Acc. 

The Saturday Evening Post, Independence Square, 
Philadelphia 5, Pa. (W-15) Articles on timely topics 
1,000-4,000; short stories 4,000-5,000; novelettes 
10,000-15,000; serials 25,000-60,000. Lyric and 
humorous verse. Skits. Cartoons. Non-fiction fillers, to 
400. Ben Hibbs. First-class rates. Acc. Query on arti- 
cles. 

Science & Mechanics, 450 E. Ohio St., Chicago 11. 
(Bi-M-25) Features on new developments in science, 
industry, home furnishings and appliances, workshop 
equipment, also on people who have developed suc- 
cessful business from hobbies. How-to articles by 
specialists in a variety of mechanical fields. Prefers 
to work strictly on query and assignment basis. Don 
Dinwiddie. Good rates. Acc. 

Science Diaest, 200 E. Ontario St., Chicago 11. 
(M-25) Popular articles on all fields of science to 
2,000. G. B. Clementson. 2Yac-5c. Acc. 

See, 10 E. 40th St., New York 16. (Bi-M-15) Pho- 
tos with authentic and unusual story backgrounds. 
Candid action type preferred. All photos must be in 
good taste. Good, dramatic action and unusual picture 
sets and singles, as well as human interest and glam- 
our. Text pieces on controversial subjects to 2,500 
words. Good rates. Acc. 

Sports Afield, 959 Eighth Ave., New York 19. (M- 
25) Some short fiction used, to 3,000 words, related 
to field sports; picture stories, articles, how-to-do-it 
features, to 2,500; fillers. Ted Kesting. Payment by 
arrangement. Acc. 

This Week, 420 Lexington Ave., New York 17. 
(V\’-maagazine section of 33 newspapers). Romance, 
mystery, adventure, kumorous short stories, 1,200- 
4,000; short articles on popular science, interestirg 
personalities, sports, news subjects making for a bet- 
ter America, 1,500-2,500; interesting shorts, 500- 
1,000; fillers, cartoons, short animal: material; ap- 
pealing animal photos. William |. Nichols. Good rates. 
Acc. 

Today's Health, American Medical Assn., 535 N. 
Dearborn St., Chicago 10. Articles on any aspect of 
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physical or emotional health; material to meet normal 
health interest of well people of all ages from high 
school on. Especially wants sound material for ado- 
lescents and the elderly. No verse. Dr. W. W. Bauer. 
2c-5c. Acc. 

The Terorto Star Weekly, 80 King St., W., Tor- 
onto, Canada (W-10) Feature articles, Canadian ap- 
peal articles with news angle to 2,000. Novels 40,- 
000-45,000; serials 10,000-30,000; short stories 
3,000-5,000, love-adventure, romantic, Western, 
mystery, problem, etc., photos; cartoons; shorter 
poems. Jeanette F. Finch, Article Editor; Gwen Cow- 
ley, Fiction Editor. Varying rates. Acc. 

Town & Country, 572 Madison Ave., New York 
22. (M-75) Satirical, topical short stories, articles, 
essays, on unusual subjects, not addressed to a purely 
feminine public. Small freelance market. Varying 
rates. Acc. 

Town Journal (formeriy Pathfinder), 1111 E St., 
N.W., Washington 4, D.C. (M-20) Features to 2,000 


on self-improvement and self-analysis, home and gar- 


den, personal problems, family economics, how a 
town of under 10,000 solved a problem tacing other 
communities. Topical verse. Carroll P. Streeter. High 
rates. Acc. 

Tracks Magazine, Terminal Tower, Cleveland 1, O. 
(M-10) Articles on railroad subjects 500-1,500; stor- 
ies; fillers; jokes; cartoons. Ted O’Meara. 3c. Acc. 
Query. 

Travel, 45 W. 57th St., New York 19. (M-50) 
What to do and see—with cost worked in—anywhere 
in the world, 1,000-2,500—2,000 preferred. Photos. 
Cartoons. Works 3-4 months in advance. Malcolm 
McTear Davis. 1c-2c. Acc. 

Weekend Picture Magazine, 231 St. James St., W., 
Montreal. Magazine section of the Standard and other 
Canadian weekend newspapers. Limited market for 
short features of Canadian interest. Fillers. Photo 
features, including color. Fiction 2,500-3,000, family 
reading, Carodian interest. A G. Gilbert, Editorial 
Director. H. V. Shaw, Feature Editor. Query on arti- 
cles. $150-$250. Acc. 


Westways, 2601 So. Figueroa St., Los Angeles 54, 
Calif. (M-20) Articles 300-1,200, photos of out-of- 
doors, natural science, history, etc., on California, 
Arizona, Utah, Nevada, New Mexico, and southern 
Colorado. Verse. Cartoons. Phil Townsend Hanna. 5c. 
Acc. 

Why, Modern Living Council, 17 =. 45th St., New 
York 17. Helpful articles bas: ! on sound psychology 
which offer advice on overcoming personal and family 
problems. Popular articles on phases of psychology, 
experiments, tests, etc. General articles on personali- 
ties (profiles) and problems, slanted to answer why. 
Lerath 2,000-2,500. Fillers. Lawrence C. Goldsmith. 
3c. Acc. 

You, Purchase, N. Y. (Bi-M-25) Articles 1,200- 
1,500 on personal problems, supported by scientific 
data as well as personal experience or case histories. 
Cornelia C. D’Amelio. 2c. Acc. 

Your ifealth, 270 Park Ave., New York 17. (Q-25) 
Sound, helpful, readable articles on all phases of 
physical and mental health. Fillers. Douglas Lurton. 
Good rates. Acc. 

Your Life, Today’s Guide to Desirable Living, 270 
Park Ave., New York 17. (M-25) Inspirational, help- 
ful articles on living; personality profiles, 1,200- 
2,500; quizzes; brief games; fillers. Douglas Lurton. 
First-class rates. Acc. 

Your Mircd—Psychology Digest, 103 Park Ave., 
New York 17. (Bi-M-35) Material on psychological 
subject-matter, 1,000-2,000; fillers; stories and oc- 
casional poetry with psychological slant. Lesley Kuhn 
Acc. 

Your Personality, 270 Park Ave., New York 17 
(Twice a year-25) Helpful articles on all phases of 
personality, 700-2,500. Douglas Lurton. Good rates 
Acc. 


General Magazines—B 
American Forests, 919 17th St.. N. W., Washing 


ton 6, D. C. (M-50) Articles on trees, forests, soil 
conservation, land management, water development, 


Get out an envelope and stamp... 


MODERN ROMANCES WILL PAY YOU $$$ EXTRA 
FOR THAT TRUE-TO-LIFE STORY OF YOURS NOW! 


Up to DOUBLE the normal rate for sending your stories before March 10th 


Modern Romances is looking tor lots and 
lots of first person stories... and our 
$15,000 Real Life Story Contest should 
especially appeal to you. 

Winners will receive $1,000. for 
stories ranging from 12, to 20,000 words 
(ten of them) and $500. for stories from 
6, to 10,000 words (ten of them, too). 

What happens if your story isn’t a 
prizewinner? Whether a winner in the 
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DELL PUBLISHING COMPANY, INC. - 261 FIFTH AVENUE, NEW YORK 16, N. Y. 


contest or not, if the editors like your 
story you will receive on acceptance our 


regular rate of 4¢ a word. 

For complete details of the contest, and a 
few hints as to which type stories the editors 
particularly hope to find, read the January 
issue of Modern Romances — now on sale 
everywhere...and write us direct for your 
copy of the “1954 STORY CONTEST 
RULES.” To hasten its return to you, please 
be sure to enclose a self-addressed stamped 
envelope. 
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outdoor recreation, 1,000-2,500; 
James B. Craig. 2c up. Acc. 

The American Scholar, United Chapters of Phi Beta 
Kappa, Williamsburg, Va. (Q-$1) Articles on subjects 
of substantial general interest in clear and unpedantic 
language, 3,000-3,500; poetry. Hiram Haydn. $5 a 
printed page, maximum $50; verse, $10-$25. Acc. 

Arkansas Gazette, Little Rock, Ark. (W) Features 
on Arkansas subjects, illustrated, 400-1,000. Gene 
Fretz, Sunday Feature Editor. $5-$25 an article, pho- 
tos $3. Pub. 

Audubon Magazine, National Audubon Society, 
1130 Fifth Ave., New York 28. (Bi-M-50) Prefer 
query first for articles on birds, mammals, plants, in- 
sects; wildlife and conservation of region or locality; 
biographical sketches of living naturalists; how-to-do 
and personal experience on wildlife projects, 1,500- 
2,500. Photos. John K. Terres. $15-$75; photos $3 
(cover picture $10). Acc. 

Barron’s National Business & Financial Weekly, 
40 New St., New York 4. (W-35) Financial and eco- 
nemic subjects of direct interest to investors, 800- 
1,200. John Davenport. $50-$125 an article. Pub. 
Query. 

Bronze Thrills, Jive and Sepia Record, 1220 Hard- 
ing St., P. O. Box 2257, Fort Worth, Tex. (M-25) 
Short stories 3,000; serials 9,000. True stories— 
scandal, expose, news, entertainment, all with pictures 
closely keyed to the story. True life stories. Cartoons. 
Photos. All material in the magazine deals with the 
Negro race. Mrs. Adelle Jackson. ‘‘Open rate.’’ Acc. 
Query. 

Canadian Geographical Journal, 54 Park Ave., 
Ottawa, Canada. (M-50) Illustrated geographical arti- 
cles 1,000-5,000. Gordon M. Callyn. Ic up. Acc. 

Charley Jones’ Laugh Book Magazine, 438 N. 
Main St., Wichita 2, Kan. (M-35) Humorous articles 
and stories to 750. Short jokes, anecdotes, typographi- 
cal errors. Themes deal with domestic situations and 
with events familiar to most readers. Cartoons. Jokes 
50c, verse 25¢ a line, longer material 2c a word, 
cartoons $25. Acc. 

The Chicago Jewish Forum, 82 W. Washington St., 
Chicago 2. (Q-$1.25) Articles, short stories, 2,000- 
6,000; poetry, art work, Jewish subjects and minority 
problems only. Benjamin Weintroub. Ic. Acc. 

Chicago Magazine, 62] N. Dearborn St., Chicago 
10. (M-25) Short-shorts 1,000; short stories 4,000- 
5,000; possibly serials and novelettes. Essays and arti- 
cles dealing with Chicago or the Middle West. Very 
little verse—must be of high quality. Fillers. Sketches, 
but not cartoons. Numerous photos, especially for 
picture stories and essays. Maurice English. 5c-10c, 
verse 50c a line. Pub. 

Christian Life, 434 S. Wabash Ave., Chicago 5. 
(M-25) Short-shorts 900-1,200; short stories 2,000- 
3,000; serials, 2-4 parts. Articles devotional, inspira- 
tional, or personality-developing; Bible exposition; 
biographical concerning Christian leaders; Christian 
adventure articles stressing God’s care; articles on sig- 
nificant evangelically Christian organizations. Photos. 
Robert Walker. To 2c, pictures to $5. Pub. Query on 
all non-fiction above 1,200 words. 

The Christian Science Monitor, | Norway St., Bos- 
ton 15. (D-5) Articles, essays, for editorial and de- 
partment pages, to 800; forum to 1,200; editorials 
to 800; poems; jokes, fillers, photos. Erwin D. Can- 
ham. 55c an inch. Acc. 

Combat Forces Journal, 1529 18th St., N.W., 
Washinaton, D.C. Original articles, translations, re- 
prints of works on military subjects. John B. Spore. 
2’c-4c. Pub. 

Comedy Magazine, 270 Park Ave., New York 17. 
Light, fast-moving stories, 250-400. Cartoons featur- 
ing girls, human interest. Ernest N. Devver. 2c, car- 
toons $7.50 up. Acc. 

Connecticut Circle, 302 State St., New London, 
Conn. (M-25) Articles relating to Connecticut and 


outdoor photos. 
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Connecticut people. Harry F. Morse. 1c up, photos $2 


up. 

Council Fires, 307 15th St., Huntingdon, Pa. Fic- 
tion with Christian background, 2,000-2,500. P. B. 
Christie. Vac. Acc. Write for sample copy before sub- 
mitting. 

Crafts & Hobbies, 30 E. 29th St., New York 16. 
How-to-do craft articles, illustrated with photos, fin- 
ished drawings, or rough sketches, 1,500-2,000. 
200-300 and one photo on unusual hobbies. Lassor 
Blumenthal. Pub. 

The Desert Magazine, Palm Desert, Calif. (M-35) 
Illustrated features, preferably in first person, from 
the desert Southwest on travel, nature, mining, arche- 
ology, history, recreation, exploration, personalities, 
Indians, semiprecious gem fields; maximum 2,500. 
Must have the ‘‘feel’’ of the desert country. Photos 
essential with contemporary material. Randall Hen- 
derson. 1 ¥2c up, photos $1-$3. Acc. 

Empire Magazine, Denver Post, 650 | 5th St., Den- 
ver 2, Colo. (W-15, with Sunday Denver Post) General 
interest features 250-1,500 on personality, outdoors, 
domestic, authentic history; short-short fiction to 
1,000; verse to 20 lines; fillers; photo-features; car- 
toons. All material should have strong Western peg. 
Bill Hosokawa. 1'%2c; photos $3-$6. Acc. 

Family Digest, Huntinaton, Ind. (M-20) Articles, 
500-1,500; short stories, 1,000-2,000, on family sub- 
jects. F. A. Fink. 1¢-2c. Pub. 

Family Herald & Weekly Star, 245 St. James St. 
W., Montreal, Que., Canada. (W-5) Stories 2,000- 
4,500, romance, adventure, mystery, etc., for rural 
family audience. H. Gordon Green. $70. Acc. 

Family Weekly Magazine, 237 Madison Ave., New 
York 16. A Sunday supplement magazine. Staff- 
produced. Not now in the market for material. 

Forbes Magazine (of Business and Finance), 80 
Fifth Ave., New York 11. (Semi-M-35) Illustrated 
articles on companies whose securities are available 
at the major exchanges. News of companies in same 
category. Unusual slants on business. Informal casual 
photos. Robert Heimann. Articles $25-$100. Pub. 
Query. 

Frontiers, }9th St. and Parkway, Philadelphia 3. 
(5-times-yr-35) Natural history articles, 1,800-2,000; 
photos. Query. McCready Huston. Prices by arrange- 
ment. Pub. 

Good Business, Lee’s Summit, Mo. (M-15) Articles 
800-1,600 emphasizing Christian principles in busi- 
ness, First-person stories especially desired. Fillers up 
to 400 words; poems 20 lines or less, on business 
themes. Photos of industrial subjects with business 
slant. Clinton E. Bernard. 2c up, poetry 35c a line, 
photos, $6. Acc. 

Greater Philadelphia Magazine, Architects Bldg., 
Sansom and 17th Sts., Philadelphia 3, Pa. (M-35) 
Articles to 1,500 ona variety of subjects dealing with 
Philadelphia; personality sketches of local persons; 
photo series. A. Arthur Lipson. To $25 an article. 

Grit, Williamsport 3, Pa. (W-10) Odd, strange pic- 
tures, brief text; Americanisms and family subjects; 
personalities and articles of general interest, 300-500; 
short i!lustrated articles for women’s and children’s 
paaes. 2c, photos $3. Acc. 

The Horn Book, 585 Boylston St., Boston 16, Mass. 
(Bi-M) Articles on juvenile authors and _ illustrators. 
Jennie D. Lindquist. 1c. Pub. 

Jest Magazine, 270 Park Ave., New York 17. 
Same requirements as for Comedy Magazine. Ernest 
N. Dewver. 

Joker, 270 Park Ave., New York 17. Same require- 
ments as for Comedy Magazine. Ernest N. Dewver. 

Leatherneck, P. O. Box 1918, Washington 13, D.C. 
(M-25) Fiction, humor, articles, to 3,000. Must have 
strong Marine slant. Shorts to 1,500. Colonel Donald 
L. Dickson, USMC. To 6c. Acc. 

Lifetime Living, 22 E. 38th St., New York 16. (M- 
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25) Personal experience articles on retirement plan 
ning, retirement living, second career, health, recre- 
ation, sports, and all phases of after-40 living. Car- 
toons. Photos. Varying rates. Acc. Query. 

The Link, General Commission on Chaplains, 122 
Maryland Ave., N.E., Washington 2, D.C. (M-25) 
Uses stories and articles 800 to 2,400 on subjects of 
interest to men and women in the service and patients 
in VA hospitals; service (not combat), humorous, ro- 
mance, hobby; cartoons. J. C. Dana. Approx. Ic. 60 
days prior to Pub. 

Listen, 6840 Eastern Ave., N.W., Washington 12, 
D.C. (Q-35) Articles, life experiences, news, reflect- 
ing some phase of alcohol or narcotics problems. Fill- 
ers, photos in this specialized field. Limited amount 
of verse. Francis A. Soper. About 2c, verse at varying 
rates. Pub. 

Look, 448 Madison Ave., New York 22. (Bi-M-15) 
Articles and pictures of broad general interest, par- 
ticularly about people and their problems. No fiction. 
William Lowe. 

Magazine Digest, 500 Fifth Ave., New York 36. 
(M-25) Reprints of general interest 800-1,500. ‘‘We 
prefer reprints but do purchase originals. Please 
query.’’ Edythe Farrell. $15-$100 an articie. Pub. 

The Marine Corps Gazette, Box 106, Marine Corps 
Schools, Quantico, Va. (M-30) Professional military, 
Marine Corps, naval, air articles, illustrated, with em- 
phasis 01 amphibious warfare—1,000-5,000. Major 
Carl E. Walker, USMC. 3c-6c. Acc. 


The Menorah Journal, 20 E. 69th St., New York 
21. (Q-$1.50) Jewish short stories, sketches, one-act 
plays, essays, poetry. Henry Hurwitz. 1c up. Pub. 

The Messaae Magazine, Box 59, Nashville 2, 
Tenn. (M-25) Brief factual articles about people who 
have achieved through faith or prayer. Verse, Photos. 
Louis B. Revnolds. Articles $5-$25, poems $3-$5, 
photos $5-$7.50. Acc. Query. 

Miami Daily News Magazine (Florida Living), 600 
Biscayne Blvd., Miami, Fla. (W-15) Articles of home 
interest in south Florida, 500-1,200. $20-$25. Pub. 

The Montrealer, 770 St. Antoine St., Montreal, 
Canada. (M-25) Short-shorts 500-1,000; short stories 
1,000-1.500. Essays 750-1,000. Brief verse. Car- 
toons. Photos only on assignment. Wallace Ward. 
Varying rates. Pub. 

Motor News, 139 Bagley Ave., Detroit 26. (M-25) 
Outdoor sports and travel articles. Photos. William J. 
Trepagnier. $35-$75. Acc. 

The Nation, 333 Sixth Ave., New York 14. (W-20) 
Articles on politics, literature, economics up to 2,400; 
poetry. Freda Kirchwey. 2c, poetry 50c¢ a line. Pub. 

The National Guardsman, 100 Indiana Ave., N.W., 
Washington 1, D. C. Stories 750-2,000 with appeal 
to all-male group, ages 17-35; sports and military 
articles, 500-3,000; cartoons. Allan G. Crist. 3c. Pub. 

The National Humane Review, 135 Washinaton 
Ave., Albany 10, N. Y. (M-15) Articles 1,500-2,000 
on cruel and inhumane or unusually kind treatment 
of children or animals; exposes; reforms. Fred Myers. 
2c, photos extra. Acc. 

The National Jewish Monthly, 1003 K St., N.W., 
Washington, D. C. (M-15) Short stories, articles, es- 
says, Jewish interest, 1,.000-3,000. Edward E. Grusd. 
Pub. 

Natural History Magazine, 79th St. and Central 
Park W., New York. (M except July and August-50) 
Popular articles to 4,000 on natural science, explora- 
tion, wildlife; photo series; fillers. Edward M. Weyer, 
Jr. 3c; photos $5. Acc. 

Nature Magazine, 12!4 16th St., Washington, D. 
C. (10 issues a year—50) Illustrated nature articles 
1,000-2,000; fillers with pictures 100 to 400; short 
verse. R. W. Westwood. Ic to 3c. Acc. Query. 

New Mexico Magazine, Santa Fe, N. M. (M-25) 
Illustrated articles on New Mexico, 1,500. George 
Fitzpatrick. $10 to $15 an article. Pub. Verse, no 
payment. 
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ATTENTION 
PROFESSIONAL WRITERS!! 


Your published stories, books or plays may 
be adaptable for television, bringing added 
profit. 


We are a recognized and established agency 
for the marketing of all types of TV pro- 
grams. 


NO READING FEES! 


Send your manuscripts to us for considera- 
tion and if found available we will send you 
form of sales representation 
(Please include return postage.) 


our regular 


agreement. 


American Television Script 
Library 


(Lou Dorn Agency, Exclusive Sales 
Representative) 


6021 Hollywood Blvd., Hollywood, California 


INCREASE YOUR READING SPEED 


With my short series of home lessons you can quickly 
speed up your reading rate and comprehension. Follow di- 
rections and double your present speed in a few weeks. 
Send $1.00 (total cost) to: 


N. |. SEE, Speedreading Instructor 
3672 Russell Blvd. St. Louis 10, Mo. 


EXPERT TYPING SERVICE 
25 Years’ Experience 


Manuscripts neatly typed in pica or elite type, 20-pound 
bond paper, with one carbon. MSS. over ten pages extra 
first and last sheets, minor corrections. 40 cents per 
thousand words, plus return postage. 


KAYE TYPING SERVICE 


Box 389 Grove City, Pennsylvania 


WE SELL SHORT STORIES, 
BOOKS, PLAYS, ARTICLES. 


33 Yrs. As Literary Agents—Beginners Welcomed 
Poetry also considered. Editing, revision, honest 
criticism. Personal representation for established 
writers. For information and references write to: | 

ANITA DIAMANT | 
The WRITERS’ WORKSHOP, Inc. } 
280 Madison Avenue, New York 16, N. Y. 


DEAR AUTHOR! 


You've read my advertisements in the A&J over the years. 
! have been busy doing a couple of books for clients and 
had dropped my adv. due to that cause. Am again ready 
to ghost your stories. Mail me your best story with return 
postage and I'll quote you for ghosting it. | assure you you 
will like my work. 
C. C. (Doc) WAGONER 

1616 E. 4th St. Tucson, Ariz. 


\ 
} 
| 
| | 
| 


Have YOU read 
TRY AND GET IT PUBLISHED? 


If not, order your copy now 
Don't miss Charis Miley’s enlightening exposé of 
the literary service and publishing rackets. It’s 
a must for the up-and-coming writer! 

Only $2.00 postpaid 
| Use Coupon Below 


Neptune Company 
210 Fifth Avenue, New York 10, N. Y. 


Please send me copies of ‘Try and Get It 
Published” at $2.00 each. Remittance is enclosed. 


| 


| Name | 


SOMETHING DIFFERENT 


For the «iter with determination as well as talent. The 
author ~ cu'ps, made first slick sale out of slush pile to 
top magozre vote a short short in one day that sold for 
$1,000. Ea:tors' ‘etters reprinted. It you are determined to 
succeed, reac Happened’’—an entertaining and intorma- 
tive booklet, only $1.00 postpaid. V. Laughlin, Box 75/, 
Albuquerque, New Mexico. 


Need friendly, personal help with plotting and revision? Let 

a published author help you revitalize your story. Special 

trial offer: $1.00 for short-shorts up to 1500 words; $3.00 

per story up to 5,000 words. No juveniles. Send typewritten 
script and addressed envelope with return postage. 

HYCO WRITERS SERVICE 

Yanceyville, N. C. 


THE ARTICLE MAN! 


I've sold many business articles. (1 bet you don’t know the 
8,000 HOUSE ORGANS, various of which buy, in addition to 
the BUSINESS, miscalled TRADE JOURNALS.) And I've sold 
just about every other kind of article. | KNOW MARKETS! 
Reading fee: $1 a 1,000 words, to 3,000; 50c thereafter. 


John T. Kieran 1604 Vermilion Danville, Ill. 


BOOK WRITING HELP 


edit, revise or 
Appraisal fee 


| 
Internationally published novelist will 
counsel with the writing of your book. 
$5.00. Write for details. 


CHARLES CARSON 


P.O. Box 638-A 
Manhattan Beach, Calif. 


GHOSTWRITER 
Over twenty years experience in mending writ- 
ing for marketing. | do not tell what to do. 
1 do it for you. Reference women’s WHO'S 
WHO. Correspondence requires return post- 


age. 
NATALIE NEWELL 
2964 Aviation, A.J. Miami 33, Florida 


New Republic, 230 W. 41st St., New York 36. (W- 
20) Articles to 2,000 on current political and social 
subjects; no fiction or verse; preferable to query. 
Michael Straight. Payment by arrangement. 

Opinion, 17 E. 42nd St., New York 17. (M-25) 
Articles 2,000; short stories 2,000; verse; fillers; 
Jewish interest. Ic. Pub. 

Our Dumb Animals, 180 Longwood Ave., Boston 
15, Mass. (M-15) S. P. C. A. organ. Animal articles 
and stories (not fiction) to 600; photos. W. A. Swal- 
low. Vac, photos $1 up. Acc. 

Our Navy, | Hanson Pl., Brooklyn 17, N. Y. (Bi- 
M-25) Professional type articles on naval subjects, of 
iiterest to enlisted personnel 2,000-4,000; action 
naval short stories; photos; humorous and fact essays 
with navil slant. Dan Howe. Y2c-Ic. Pub. No pay- 
ment for verse. 

The Pai’s Kiosk, 25 Quai de |’ Horloge, Paris |, 
France. (M-25) Short stories, short shorts, articles with 
a Parisian, French, or European angle. Humor, fiction 
of slick type, non-argumentative articles and essays 
appealing o Americans in Europe or interested in 
Europe. Cartoons. Jerry Litner. Prose $5 an item. 
Verse $3 a poem. Acc. 

Park East. Sce Promenade. 

People & Places, 3333 N. Racine Ave., Chicago 13. 
(M-free-controlled) Human interest picture stories on 
people and places in the United States. Ralph N. 
Swanson. Acc. 

People Today, 535 Fifth Ave., New York 17. (Bi- 
W-10) Mostly staff-written. Buys occasional picture 
stories. Burtt Evans. Pub. 

Physical Culture, 220 E. 42nd St., New York 17. 
(9 times a yr.-25) Limited market for articles to 
1,000 on health and physical culture. Advocates 
drugless healing. Bernarr Macfadden. 2¥2c. Pub. 

Profitable Hobbies, 543 Westport Rd., Kansas City 
11, Mo. (M-35) Original how-to-do-it articles built 
around hobby experience of a specific person who is 
profiting financially from his hobby, to 3,000; fact 
items. T. M. O'Leary. 1c, photos $1-$5. Pub. 

Promenade and Park East, 40 E. 49th St., New 
York 17. (M—Promenade to guests of smart New 
York, Washington, Puerto Rico hotels; Park East on 
newsstands-35) A few sophisticated short stories to 
1,500; short, top-quality verse; articles. Clarissa 
deVillers. Varying rates. Pub. 

Quote, P. O. Box 611, Indianapolis 6, Ind. Original 
anecdotes to 150 words for use of public speakers. 
Maxwell Droke. Varying rates aceording to quality. 
Pub. 

Rood ard Track, P. O. Box 110, Glendale, Calif. 
(M-35) Articles to 2,000 on subjects of interest to 
the automobile enthusiast; emphasis on foreign and 
sports cars; photos essential. Also humor 500-1,000. 
William Jenks. 4c, photos $4. Pub. 

The Rosicrucion Fellowship Magazine: Rays from 
the Rose Cross, Oceanside, Calif. (M) Articles on oc- 
cultism, mysticism, nutrition, astrology, in accord 
with Rosicrucian philosophy; short stories along same 
lines. Length, 1,500-2,000. $3-$15 a story or article. 
Acc. 

Salesman’s Digest, 2] W. Huron St., Chicago 10. 
(M) Articles dramatizing a selling problem and using 
a salesman as main character; articles about unusual 
successes in selling; interviews with nationally known 
sales executives. Light verse about salesmen or sell- 
ing. Crossword puzzles and quizzes of interest to sales- 
men. Cartoons. Mal Parks, Jr. Rates “’in line with the 
market.’’ Acc. Query. 

The Saturday Review, 25 W. 45th St., New York 
36, N. Y. (W-20) Literary and general articles of 
ideas, philosophy, education. Poetry of quality. Car- 
toons. Photos. Norman Cousins. Articles $75-$150, 
verse 50c a line, pictures $7.50. Pub. Query. 

Seattle Times Sunday Magazine Section, Box 1892, 
Seattle 11, Wash. (W-15) Features on Pacific North- 
west subjects only, 1,200-1,500. Picture layouts for 
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roto section. Chester Gibbon. $15 for unillustrated 
article; $25 with suitable art. Pub. 

Ships and the Sea, 1027 N. Seventh St., Milwaukee 
3, Wis. (M-50) True sea adventure stories. Factual 
articles on commercial shipping and allied industries. 
No yachtirg material. Length, 1,500-4,000. Factual 
fillers to 700. Cartoons. Photos. Willard V. Anderson. 
1 Yac-2c. Acc. Pictures $3-$12. Pub. Query. Bulletin 
is available to writers. 

Ski Magazine, Norwich, Vt. (Six issues November 
through March-35) Articles 1,000-1,500 on ski trips, 
controversial subjects, techniques, resorts, personali- 
ties. Humor; fillers about skiing. William T. Eldred. 
1c-5c, photos $1-$10. Pub. 

Southwest Review, Southern Methodist University, 
Dallas 5, Tex. (Q-75) Quality stories to 3,000. Arti- 
» cles on regional, literary, national, world problems. 
Poetry. Allen Maxwell. Y2c for prose, $5 a poem. Pub. 

Stare, 270 Park Ave., New York 17. (Bi-M-25) 
Photos—cheesecake, oddities; exposes. Ernest N. Dev- 
ver. Payment by arrangement. 

Sunshine Magazine, The House of Sunshine, Litch- 
field, III. (M-15) Constructive, wholesome short stor- 
ies to 1,500. Henry F. Henrichs. Rate according to 
merit. Acc. 

Suntime, 239 W. Adams St., Jacksonville 2, Fla. 
(W-15) No fiction. Articles with Florida flavor 450- 
1,500. 25c an inch up; photos $3-$15. Harris Powers. 
Pub. 

Swing, WHB Broadcasting Co., 1121 Scarritt Bldg., 
Kansas City 6, Mo. (Bi-M-25) Articles, 800-1,800, on 
science, knowledge, medicine, adventure, biography, 
hobbies, travel, culture success, occult, etc.; stories 
800-1,800; cartoons; fillers, 100-700; jokes. $20- 
$35 for feature material, 2c for fillers. Acc. 

Theatre Arts, 130 W. 56th St., New York 19. (M- 
50) Articles on the theatre and associated arts. 500- 
2,000. Most material written. on assignment. John D. 
MacArthur. 2c. Pub. 

Tic, P. O. Box 350, Albany 1, New York. Articles 
for dertists on dental or dental related themes, 800- 
2,400; short-short fiction of the same type, 750 to 
1,000; cartoons; photographs and other illustrations, 
individual or series; humorou. verse to 60 lines. To 
$75 an article. Acc. 

Trail-R-News, 534 W. Colorado St., Box 1551, 
Glendale, Calif. (M-10) Travel articles built around 
trailer coach life, 1,200-2,500. Each must be accom- 
panied by two glossy photos. Technical matter by 
arrangement. Jack Kneass. $12.50-$25 an article. 
Pub. List of requirements available. 

TV Highlights, 535 Fifth Ave., New York 17. (Bi- 
M-25) Personality articles, show articles, specific and 
general articles pertaining to all phases of television, 
1,500-5,000. Cartoons. Photos. Acc. Query. 

Virginia Quarterly Review, 1 West Range, Char- 
lottesville, Va. (Q-$1) Exceptional literary, scientific, 
political essays 3,000-7,000; short stories and verse 


of high standard. Charlotte Kohler. Good rates. Pub. 

Whisper, 201 W. 52nd St., New York 19. (Bi-M- 
25) Exposes, accounts of rackets, strange customs, to 
900. Nils Larsen. Good rates. Acc. 

Yale Review, Box 1729, New Haven 7, Conn. (Q- 
$1) Articles on current political, literary, scientific, 
art subjects 4,000-5,000. Quality short stories. Poetry. 
Paul Pickrel. Good rates. Pub. 

Yankee, Dublin, N. H. (M-25) Articles to 2,000; 
verse, fillers, cartoons, photos. New England subjects. 
Richard Merrifield. 1c-2c, verse 25c¢ a line. Pub. 


Men’s Magazines 


Action, 105 E. 35th St., New York 16. (Bi-M-25) 
Short-shorts to 2,500; short stories to 4,000. Articles 
to 4,000. Subject matter: adventure, fighting, explor- 
ing, hunting, healthy sex stuff. Fillers. Photos. Car- 
toons. Clair Huffaker. Full-length contributions $50- 
$75. Ace: 

Adam—A Man’‘s Magazine, 67 W. 44th St., New 
York 36. (Bi-M-25) Novelettes 10,000-20,000. Arti- 
cles: adventure, expose, hunting, fishing—preferably 
with photos, in narrative, not reportorial style. @ut- 
standing photo features, new, exciting, dramatic. Uses 
short-shorts, fillers, cartoons, but is well stocked with 
all these. Joseph Corona. Acc. Query. 

Adventure Magazine, 205 E. 42nd St., New York 
17. (Bi-M-25) Short stories 2,000-7,000; short-shorts 
1,000-1,800; novelettes 10,000-20,000. Articles 2,- 
000-6,000 on adventure, men at work, sports, sci- 
ence, exploration. Fillers 50-1,000. Cartoons. Photos. 
James B. O'Connell. Fiction $250 up, non-fiction 
$150 up. Acc. 

Argosy: Tne Man‘’s Magazine, 205 E. 42nd St., 
New York 17. (M-25. ‘‘The best available stories for 
men. Action is important; drama is essential.’’ Short 
stories te 5,000; novelettes 10,000-15,000. Articles 
1,500-5,000—first-person adverture, sports, science, 
medicine, living. Features. Cartoons. Howard J. Lewis. 
Good rates. Acc. 

Bluebook, 230 Park Ave., New York 17. (M-25) 
Outstanding dramatic fiction and articles of male 
appeal. Short stories to 12,000; shert-shorts 1,000- 
1,800; novelettes to 30,000; novels to 50,000, or 
which may be cut to that length. Articles to 9,000. 
Fillers under 600. Requirements subject to change— 
new editorship in January. High rates. Acc. 

Bold (Pocket), 1140 Broadway, New York. (M-15) 
Short-shorts 700-1,000. Articles—adventure, jobs, 
entertainment, how-to. Cartoons. Photos. Milton 
Greenman. 5c. Acc. Query. 

Cavolier, 67 West 44th St., New York 18. Short- 
shorts 1,500-2,000. Articles: adventure, male self- 
interest, anything of specific male interest. Shorts. 
Andrew Hecht. Fiction $200-$350, full length articles 
$200-$350, short articles $50-$75. Acc. Query. 


back with polite editorial regrets 


viewpoint? Overwriting? 


you without delay. 


January, 1954 


IT’S A NEW YEAR FOR MANUSCRIPTS, TOO! 


Maybe you think that your books and stories have had their chance. 
They ‘made the rounds’’ ir New York, ran up a whopping postage bill, and drifted 
You’re at a loss to know why — and whether you should 
keep bravely sending them out, ur shelve them. 

What was wrong? Market overstocked? Technical faults such as wrong length or 


It is only common sense, at this point, tu 
literary agent who is in constant contact with publishers’ needs. 

If you will send me your novels, stories, plays, articles, or juveniles anytime this month, 
! will give them a prompt appraisal entirely free. 
direct. If they are not but can be made salable, | will tell you how. 

Mail me your packet of manuscripts today (not over 500 pages, please) together with 
a letter explaining your writing ambitions and the markets you are aiming for. | will answer 


all in the aid of a full-time, professional 


If they are ready to sell, | will agent them 


LAMBERT WILSON LITERARY AGENCY 
130 East 37th Street 


e New York 16, N. Y. 


\ \ \ 
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GHOSTS FROM HOLLYWOOD 
Will Help You. 


Writers such as: Jon Edgar Webb, Bufford Gor- 
don Bennett, Lyman Lambert, Simon Matrii, 
Carlos Drake. These and other professional 
writers and critics who are outstanding in the 
literary field. 


Our Service Includes: 


All types of literary service on Novels, screen 
plays, T. V., Radio, shorts, novelettes, etc. 


H. D. BALLENGER 


1509 Crossroads of the World 
Hollywood 28, Calif. | 


A New and Exciting Magazine for Writers! 


WRITERS FORUM 


Published by Burton Publishing Company, Inc., 
Book and Magazine Publishers Since 1908 


January issue now on sale. Ask your newsdealer to 
supply it, or order direct from the publisher. 
$2 per year; 20 cents per copy 
We need good articles under 2000 words and will 
pay | cent per word for material we can use. Read 
our magazine and send us a script immediately. 


Burton Publishing Company, Inc. 
722 Main Street Kansas City 6, Mo. 


SELL IN THREE MONTHS ‘ 
OR MONEY BACK 
IF YOU CAN WRITE CORRECT ENGLISH— 
YOU CAN WRITE JUVENILES . . . 
AND SELL WITHIN THREE MONTHS. 


In past years | have sold some 3000-3500 

stories . . . articles ... serials . . . series. 

Now I’m teaching it. 

ALSO CRITICISM AND COLLABORATION 
Write for Terms and FREE pamphlet 
“Fundamentals of Juvenile Writing” 


Juvenile Books Manuscript Criticism a Specialty 


WILL HERMAN 


Room 328 
7016 Euclid Ave. Cleveland 3, Ohio 


MANUSCRIPT TYPING 
First Aid to Writers 
Fast — Accurate — Neat 
50c per 1000 Words 
Minor Corrections 
One Carbon if desired 
MAUDE B. TABER 


R. D. 3 Amsterdam, N. Y. 


The Elks Magazine, 50 E. 42nd St., New York 17 
(M) National publication of the B. P. O. E. Short stor 
ies 3,500-5,000; no fiction of other lengths. Articles 
—sports, hunting, fishing—and also serious features. 
Policy is to plan articles and then assign them to na- 
tional magazine writers. Photos. No verse, fillers, or 
cartoons. Lee C. Hickey. High rates. Acc. Query. 

Esquire, 488 Madison Ave. New York 22. (M-50) 
Sophisticated unsentimental articles, masculine view- 
point; essays, sketches, short stories, 2,000; cartoons, 
cartoon ideas. Frederic A. Birmingham. Pays accord- 
ing to quality and length. Acc. 

Forest and Outdoors Magazine, 4795 St. Catherine 
St. W., Montreal 6, Canada. (M-25) Official publica- 
tion of the Canadian Forestry Association and the 
Ontario Federation of Anglers & Hunters. Dramatic 
articles on hunting, fishing, conservation; how-to-do-it 
articles for outdoor men. R. J. Cooke. 1 Yac-2c. Pho- 
tos $3. Pub.; Acc. if author requires. 

Male, 270 Park Ave., New York 17. (M-25) First- 
person adventure stories of all types; fiction about 
3,000-5,000; photo illustrations. Noah Sarlat. To 
$500. Acc. 

Man’s Life, 1790 Broadway, New York 19. (Bi-M- 
25) Stories to 5,000. Articles to 4,000—crime, ad- 
venture, sports, and exposes. Should not be too lurid. 
Con Phares. Fiction and articles $150-$250. Acc. 

Man‘’s Magazine, 17 E. 48th St., New York 17. 
(Bi-fA-25) Articles 2,200-4,000. Photos. L. Sanders. 
Articles $125 up, photos $7.50. Acc. Query. 

Man to Man, 2] West 26th St., New York 10. (M- 
25) Fiction and non-fiction to 2,000. Articles include 
sensational material, true adventure, true experience, 
medical. W. W. Scott. $50-$75. Acc. 

Mr., 21 W. 26th St., New York 10. Fiction 1,500. 
Sensational fact articles 2,000—photos to illustrate. 
Cartoons. Arthur Gale. From 2Va2c; photos $5; car- 
toons $10. Pub. 

Power—Plus (formerly Building Body Power), 1841 
Broadway, New York 23. (Q-25) Articles 500-1,000 
on self-improvement, health, diet, personality, suc- 
cess—directed exclusively to men. Fillers to 50. News 
to 50. Many photos. Cartoons. Bob Fischer. 2c-3c, 
pictures $5-$10. Pub. 

Real, 10 E. 40th St., New York 16. (M-25) Pre- 
dominantly non-fiction, 2,500-4,000 words. Some fic- 
tion, 3,000-5,000 words. Hard-boiled articles on men 
in action—men at war, men at work; adventure; ex- 
poses. Fillers 250-900. Photos. Theodore Irwin. $200- 
$500 an article, varying rates on pictures. Acc. 
Query. 

Saga, 205 E. 42nd St., New York 17. (M-25) True 
adventure stories for men. All subjects. Prefers single- 
incident action involving solution of physical or men- 
tal problem, first or third person. Picture stories. True 
humor. Photos. Cartoons. Fillers. Ed Fitzgerald. Fea- 
ture rates $150-$500, fillers $5-$50. Acc. 

Sir!, 21 W. 26th St., New York 10. (M-25) Short 
stories 1,500-1,800. Short-shorts. Articles on any- 
thing of interest. to men—metaphysical, weird, ex- 
poses. Cartoons. Photos. Betty Bunn. $50-$75 an 
article; pictures $5-$7.50. Acc. Query. 

Sportsman Magazine, 270 Park Ave., New York 
17. (Bi-M-35) Short stories 2,000-4,000. First-person, 
true, rugged, dramatic, hunting and fishing articles; 
also photo stories of same type. Cartoons. Animal 
photos. Noah Sarlat. To $300, pictures to $25. Acc. 
Query. 

Stag, 270 Park Ave., New York 17. (M-25) Chiefly 
first-person true adventure pieces of all types, 2,000- 
3,000. Picture stories. Fiction. Noah Sarlat. Up to 
$350. Acc. 

True, The Man‘’s Magazine, 67 W. 44th St., New 
York 36. (M-25) Factual stories of interest to men 
2,000 up—average 5,000-6,000. Two-column fillers, 
500-1,000. One novelette length (20,000) each issue. 
No fiction. Ken W. Purdy. High rates. Acc. 


AUTHOR & JOURNALIST 
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True Men’s Stories, 40 W. 45th St., New York 36. 
(Bi-M-25) First-person articles on sports, adventure, 
and occupations involving danger. Preferred length, 
1,500-2,000. Photos. William MacFarlane. Ic. Acc. 


Women’s and Home Service Magazines 


American Baby, 180 Riverside Drive, New York 
24. (M-25) For expectant mothers and mothers of 
babies under 1 year old. Articles to 1,000. Special 
need: articles by doctors. No photos. Beulah France, 
R.N. Yac. Pub. Acc. on articles by doctors. 

American Family, 53 W. Jackson Blvd., Chicago 
4. (M-5) Up to 2,000 words on subjects pertaining 
to homemaking and family life. A very limited 
amount of short fiction. Emil Jungell. Rates by ar- 
rangement. Acc. 

The American Home, 444 Madison Ave., New York 
22. (M-25) Practical articles pertaining to home, in- 
' terior decorating, building, gardening, food, home- 
crafts, 800 to 2,000. Illustrated how-to-make or how- 
to-do articles on homemaking subjects. Mrs. Jean 
Austin. Varying rates. Acc. 

Baby Post, 55 W. 42nd St., New York 36. (M-25) 
Authoritative articles, 1,000, on baby care, home fea- 
tures, and occasionally a short story of appeal to this 
field; verse. Louise Cripps. 2c-5c. Acc. 

Baby Talk, 149 Madison Ave., New York 16. Ex- 
perience articles mother-father-baby, 500-1,000; fill- 
ers; verse. Deirdre Carr. 2c-3c. Acc. 

Baby Time, 424 Madison Ave., New York 17. (M- 
25) Articles and stories 500-750 of interest to new 
and expectant mothers; verse; photos. Lee Robba. $5 
an article. Acc. 

Better Homes & Gardens, 1716 Locust St., Des 
Moines 3, lowa. (M-25) Practical how-to-do articles 
on home, family, and garden to appeal to both men 
and women. (Architectual, home decorating, and 
gardening articles largely staff-written.) Special Fea- 
tures Department seeks high caliber general articles 
on practically any subject except politics, sports, and 
medical ‘‘scares.’’ Wants profiles and family stories 
about important people who are not necessarily celeb- 
rities. Photos. Cartoons. Anecdotes and shorts. No 
fiction, little verse. Hugh Curtis, Editor; James M. 
Liston, Special Features Editor. Articles to $1,200. 
Acc. Anecdotes and shorts, $5. Pub. Query. 

Better Living, 230 Park Ave., New York 17. (M- 
5) Short-shorts for family reading; stories for chil- 
den. Articles on personalities and subject matter of 
interest to women. Buys condensation rights on to- 
be-published fiction and non-fiction books of home 
appeal. Barbara Hewson. Good rates. Acc. 

Bride’s Magazine, 527 5th Ave., New York 17. 
(Q) Articles 100-1,500, covering fashions, furnishings 
and home decorations, etc., of interest to brides; 
verse. Helen E. Murphy. Varying rates. Acc. 

Canadian Home Journal, 73 Richmond St., W., 
Toronto, Ont. (M-20) Short stories to 7,000. Acc. 

Canadian Homes & Gardens, 481 University Ave., 
Toronto, Ont. (M-20) Short stories to 7,000. Acc. 

Catholic Home Journal, 220 37th St., Pittsburgh 
1, Pa. (M-20) Love or domestic stories 1,800-2,000. 
Articles on the home, child care, etc., preferably il- 


JOHN De Since 1930 


Correspondent 
in the South for 
National Trade 
Publications... 
Wires to Telephone 83-1546 § House Organs 


and Magazines. 
a Aa P.O. Drawer 1566 


CHATTANOOGA 1, TENNESSEE 


COMPLETE TYPING SERVICE 
Mimeographing Tape Recording Transcribing 
Manuscripts, Letters, Envelopes, Post Cards, 

Poetry, Etc. 
Write for Price List 
MARCELLA BITTENBENDER 
P. O. Box 174, S. S., 


Oil City, Pa. 


POETS: Send self-addressed stamped enve- 
¢ lope for PRIZE PROGRAM. Quar- 
terly prizes $25; Poetry Book Contest, etc. You 
will receive also description of HELP YOURSELF 
HANDBOOKS ($1 each) containing 999 PLACES 
TO SEND POEMS. 

KALEIDOGRAPH, A National Magazine of Poetry 
(Published monthly since May, 1929. 25¢ a copy. 


2 a year) 
624 N. Vernon Ave. Dallas 8, Texas 


LEARN TO WRITE POETRY 


POLK-A-DOT PRIMER for POETS 
A Course in Writing Poetry (One Dollar Cash) 
GRACE PORTERFIELD POLK 


Poetry Critic. One Poem, One Dollar. 
131 W. Davis Bivd. Davis Islands Tampa, Fla. 


DID YOU EVER WISH 


that you could find REALLY thorough, competent and 
friendly criticism of your poems to show you why they do 
not sell to PAYING markets? 

WE INVITE YOU to take advantage of our amazingly 
low offer to find the answers. Send two poems under 30 
lines each with self-addressed stamped envelope and one 
dollar ($1) for a complete report and helpful suggestions 


for revision. 
THE POETRY CLINIC 


Dept. D, P. O. Box 352 Roseburg, Oregon 


POETRY BOOKS $169.50! 
Have your books published—not Just printed. There is a 
difference. All other book prices in line with the above. 
Complete plant. 20 years’ experience; 650 titles. National 
advertising and publicity. Write: 

THE STORY BOOK PRESS 

Books and Authors you will treasure 

3233 McKinney Ave. Dallas, Texas 


VESPERS .. .. 


Solicits articles, poetry, and book reviews on such subjects as 
psychology, religion, medicine, and psychiatry. Only experi- 
enced writers needed. Articles and poetry paid for by ar- 
rangement with the editor, Henry Picola. 


VESPERS 


P.O. Box 92 Glencoe, Ill. 


THE OPPORTUNITY OF A LIFETIME 


You will become a selling writer if | take you in my limited group of writers, or it won’t 
plans,’’ ‘‘courses,’’ etc., without success, write for 


cost you a penny! If you have tried ‘’systems, 


my pamphlet which gives details of this unique offer. 
under my supervision, SOLD MORE THAN 100 STORIES within a four-month period. Here is a 
record no other teacher, school, or agency can approach. Send for the pamphlet today! It is FREE 


GEORGE KELTON 


and puts you under no obligation. 


MALIBU 1, 


January, 1954 


One hitherto unpublished writer, working 
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lustrated, 1,800-2,000. Verse about home and chil- 
dren, 12-16 lines. Unusual photos of children. Rev. 
Urban Adelman. Ic up, $5 a poem. Acc. 

Charm, 575 Madison Ave., New York 22. (M-25) 
Articles and short stories of interest to women who 
work, 1,500-5,000. Helen Valentine. Varying rates. 
Acc. 

Chatelaine, 481 University Ave., Toronto 2, Cana- 
da. (M-20) Fiction: short-shorts to 6,000; occasional 
novelettes to 15,000; occasional two-parters. Articles 
to 3,500: “‘you interest’’ including medical; first- 
person on medical, marital, or emotional topics, in- 
cluding live'y opinion pieces. Prefers Canadian back- 
ground if any. Ace. 

The Christian Home, 810 Broadway, Nashville, 
Tenn. (M-20) Articles 1,000-2,000 on family rela- 
tionships, child guidance; stories 2,500-3,500, of in- 
terest to parents of children and teen-agers; verse; 
photos of family groups. Stories and articles 1 Vac, 
verse 25c a line. Acc. 

Christian Parent, 1222 Mulberry St., Highland, Ill. 
(M) Articles and short stories 100-2,000 with Chris- 
tian home life and Christian child training themes; 
fillers; cartoons; photos. M. P. Simon. Vac. Acc. 

Everywoman’s Magazine, 16 E. 40th St., New York 
19. (M-5) Quality and formula stories; humor or help- 
ful articles with subjective slant to 3,000; short 
humor for ‘‘That Man Is Here’’ department; features 
on “‘unforgettable’’ women characters. Helen E. 
Greenwood. Fair rates. Acc. 

Family Circle, 25 West 45th St., New York 36. (M- 
5) Overstocked—not in the market. R. R. Endicott. 

The Family Handyman, 211 £. 37th St., New York 
16. (Bi-M-35) To 1,500 on household improvements, 
repairs, shortcuts; personal experiences in home main- 
tenance. Harold Joseph Highland. 2c, photos and 
drawings $5 up. Acc. 

Family Times, 3132 M St., N.W., Washington 7, 
D. C. (M-15) Letters on interesting hobbies. William 
Waugh. $2-$10 a letter. Pub. 

Flower Grower—The Home Garden Magazine, 70 
E. 45th St., New York 17. How-to articles by experi- 
enced gardeners, photographs of gardens and flow- 
ers; articles to 1,500. Fillers 100-200. Theodore A. 
Weston. Articles $5-$75, photos $5, color photos to 
$100. Acc. 

Glamour, 420 Lexington Ave., New York 17. (M- 
25) Articles of interest to young career women, to 
1,500; no fiction or poetry. Kathleen Casey. $50- 
$300. Acc. 

Good Housekeeping, 57th St. and Eighth Ave., New 
York 19. (M-35) Short stories of quality up to 10,- 
000; short articles; verse. Herbert R. Mayes. Excellent 
rates. Acc. 

Harper's Bazaar, 572 Madison Ave., New York 22. 
(M-50) Distinguished short stories only; not popular 
magazine material. Prefers articles in outline form. 
Alice S. Morris, Literary Editor. Good rates. Acc. 

Hearth & Home, Skelgas Division, Skelly Oil Co., 
P. O. Box 436, Kansas City 10, Mo. (Bi-M) Articles 
on homemaking, food preparation, household aids, 
care of the home and family, hobbies, family, etc., 
500-1,500, of interest to rural and suburban families. 
Viola H. Ward. 2c; or $15 for page with photos, $25 
for double page with photos. Pub. 

Holland’s, The Magazine of the South, Dallas 2, 
Tex. (M-15) Success stories on home building and 
remodeling, interior decoration, gardening, hobbies 
and collections related to homemaking, community 


NORTHEAST WRITERS’ CONFERENCE 
(in Cleveland, Ohio) 
January 22-23 


Workshops in the Novel, Short Story, Non-fiction. Scripts 
for television given special attention this year. 


Address inquiries to Irv. Leiberman, 1555 Luxor Rd., 
Cleveland, Ohio 
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improvement and travel in states in the South and 
the Southwest. Authoritative how-to articles on home 
building problems and on child care and training. 
Light filler articles of 500-1,000 words on subjects 
related to homemaking. 3c up, photos $5 up, color 
transparencies for cover, $75 up. Acc. 

Homecraft and The Home Owner, 143 E. Erie St., 
Chicago 11. (Bi-M-35) How-to articles on work in 
wood, metal, etc.; home repair articles with emphasis 
on do-it-yourself. Should be accompanied by photos 
or drawings. 1¢ up. Pub. 

Home Life, 161 Eighth Ave. N., Nashville 3, Tenn. 
(M-15) Short stories 1,500-3,000 and feature articles 
of interest to home and family groups, Christian view- 
point, 750-800; short poems of lyric quality, human 
interest, and beauty; occasional photos; fillers, car- 
toons, and cartoon ideas. Joe W. Burton. To 3c. Acc. 

House and Garden, 420 Lexington Ave., New York 
17. (M-50) Home decoration, gardening, landscaping, 
building and remodeling, unusual travel and architec- 
tural articles; articles on music, food, and the art of 
good living. 1,500-2,000. Albert Kornfeld. Good 
rates. Acc. 

House & Home, 9 Rockefeller Plaza, New York 20. 
Limited market for material on outstanding architect- 
designed homes and housing developments, with first- 
class architectural photographs. P. |. Prentice. Acc. 
Query. 

House Beautiful, 572 Madison Ave., New York. 
(M-50) Articles on building, remodeling, decorating, 
gardening, entertaining, cooking, house maintenance, 
home furnishing, etc., to 2,000, with photos; fillers. 
Largely staff-written. Elizabeth Gordon. Acc. 

Household, 912 Kansas Avenue, Topeka, Kan. (M- 
10) Practical how-to articles on building, home main- 
tenance, remodeling, furnishing, decorating, garden- 
ing, and food. Also general-interest articles slanted to 
interests of medium- and small-town families on 
health, travel, family relations, family economics, 
child care, and social ~roblems. Picture stories on all 
how-to subjects. Uses 4-color and black-and-white. 
No fiction. Limited amount of light verse and car- 
toons. Robert P. Crossley. Top prices for all material. 
Acc. 

Independent Woman, 1819 Broadway, New York 
23. (M-15) Official publication of the National Fed- 
eration of Business and Professional Women’s Clubs. 
Articles having special interest to women who earn 
their own living; opportunities for and achievements 
of women in new fields and in community service, 
current national and international issues, economic, 
social and political. Also sketches on personal upgrad- 
ing including articles on grooming. 500-1,800. Verse; 
photos; art work. Frances Maule. $10 to $35. Acc. 

Ladies’ Home Journal, Independence Square, Phil- 
adelphia 5. (M-35) Articles 2,000-5,000; short stories 
4,000-7,500; serials, 50,000-70,000; novelettes 20,- 
000-40,000; short lyric verse; fillers; cartoons. Bruce 
Gould, Beatrice Blackmar Gould. First-class rates. Acc. 

Life Today, Southport, Conn. (Bi-M-25) Practical, 
inspirational articles 500-2,000 on marriage, love, 
divorce, family life in U. S., community problems. 
Sara Judson. 2c. Pub. 

Living for Young Homemakers, 575 Madison Ave., 
New York 22. (M) Small market for short articles, 
1,000-1,500, on how-to-do in home, garden, health, 
children, etc., sometimes with photos. Edith Brazwell 
Evans. Varying rates. Acc. 


SIXTH ANNUAL 
CHRISTIAN WRITERS CONFERENCE 
AND WORKSHOP 
January 28 - 30 
Three full days of lectures and workshops by outstanding 
Christian editors and writers. $50 prize contest. Registration 
only $10 before January 10. 


Write 
CHRISTIAN WRITERS INSTITUTE 
434 S. Wabash Ave. Chicago 5, Ill. 


AUTHOR & JOURNALIST 


Mademoiselle, 575 Madison Ave., New York 22. 
(M-35) Short stories and articles of interest to young 
women aged 18-30, 2,500-3,500. Cyrilly Abels. Acc. 

Marriage Magazine, 270 Park Ave., New York 17. 
(Twice a yr.-25) Sound, helpful, readable articles on 
all marriage problems. Douglas Lurton. Good rates. 
Acc. 

McCall’s, 230 Park Ave., New York. (M-25) Seri- 
als, 40,000; complete novels, 20,000-25,000; novel- 
ettes, 10,000-12,000; short stories, 4,000-7,500; 
short shorts; articles. Daniel D. Mich, Editorial Direc- 
tor; Otis L. Wiese, Editor and Publisher; Betty Parsons 
Ragsdale, Fiction Editor. First-class rates. Acc. 

Modern Baby. Same address and requirements as 
Baby Time. 

Modern Bride, 366 Madison Ave., New York 17. 
(Q-50) Practical articles to 1,500 on wedding plans 
and related subjects. Elinor Guthrie McVicker. 3c up. 
Acc. 

Modern Needlecraft, 247 Park Ave., New York 17. 
(Q-35) Ideas or news regarding all phases of needle- 
craft. Maggie Meehan. 

Mother and Baby, 202 E. 44th St., New York 17. 
(M-5) Sold in super markets. Articles on baby care 
up to age 2’2—personal experience and technical— 
in entertaining layman language. Also prenatal arti- 
cles. Some short light verse and cartoons. Maja Ber- 
nath. 2c-5c. Pub. 

Mother’s Magazine, David C. Cook Publishing Co., 
Elgin, Ill. (Q-10) Articles to 1,000 on teaching re- 
ligion in the home. Religious verse. Beatrice H. Genck. 
Ic, verse 20c a line. Acc. 

My Baby Magazine, 435 Fifth Ave., New York 16. 
(M-free) Articles on expectant motherhood, baby and 
child care; personal experiences. Material must deal 
with children under 3 years. Photos. Joan Bel Geddes. 
Ic-3c. Acc. Query. 

The National Parent-Teacher, 600 S. Michigan 
Blvd., Chicago 5. (M-15) Scientifically accurate, but 
informally written, illustrated articles on rearing and 
education of children, to 1,800; verse, 16-20 lines. 
Eva H. Grant. 1 Yac, photos $1-$6. Acc. 

Parents’ Magazine, 52 Vanderbilt Ave., New York 
17. (M-25) Articles on family relationship, child care 
and guidance, 1,500-2,000. Mrs. Clara Savage Lit- 
tledale. Articles, $150. Acc. 

Popular Gardening, 141 E. 44th St., New York 17. 
(M-25) Practical gardening articles, successful gard- 
ening by young home owners, 1,000, with photos. 
Paul F. Frese. 3c. Pub. 

Sunset, Menlo Park, Calif. (M-20) Largely staff- 
written. Purchases from West Coast contributors only. 
Western travel, Western home, Western food, West- 
ern crafts, how-to-do-it articles. Walter L. Doty. Acc. 
Query. 

Today’s Baby. Same address and requirements as 
Baby Time. 

Today's Woman, 67 W. 44th St., New York 18. 
(M-25) Articles and photographic stories of interest to 
young wives—20-30 years of age. No fiction will be 
published after the issue of July, 1954. Julian S. 
Bach, Jr. Excellent rates. Acc. Query. 

Trailer Life, 607 S. Hobart Blvd., Los Angeles 5, 
Calif. Practical articles 500-3,500 pertinent to Ameri- 
cans living in mobile homes. How-to articles with brief 
but fully explanatory text concerning handy trailer 
devices, including gardening, trailer patios, interior 
painting, knickknack building; step-by-step series of 
photos essential. Action on queries and MSS. within 
two days. Editor’s guide to writers supplied free on 
request. R. P. White. Acc. 

Vogue, 420 Lexington Ave., New York 17. (Semi- 
M-50) Articles of interest to men and women, 1,500- 
2,000; photos. No poetry, no fiction. Jessica Daves. 
Good rates. Acc. 

Western Family, 1300 N. Wilton Pl., Hollywood 
28. (Semi-M) All types of light, romantic fiction to 
2,500; short shorts and well-illustrated how-to-do-it 
articles of interest to the homemaker, to 1,000; two- 


JANuARY, 1954 


You are invited to 
write Virginia Slaughter 


for information upon how I can give 
you Professional, Personalized aid 
with your writing problems. 


Author, Editor, Critic 17 years. 


Virginia Slaughter, Literary Service 
P. O. Box 56-A — Burnet Woods Sta. 
Cincinnati 20, Ohio — Phone AV 2332 


CREATIVE E ENTERPRISES 


offers you . . 


Expert editing and revision of your manuscripts; 
constructive critiques - - - all types of fiction. 


MARKETiING—Chicago and New York contacts. 
Box 


Editors are Looking for Fresh Approach. 
We Have It. 
Expert criticism, rewriting and editing by selling writer, 
teacher and former editor. Marketi ng ideas. Prose, $1. 00 
per thousand words, $3.00 minimum. Books 50c per thousand 
words, $15.00 minimum. Poetry 5c per line, $2.00 minimum. 
Whatever your writing problems we can help you. 
NORTHWEST WRITERS’ SERVICE 


Box 1022 _ Kirkland, Washington 


“FICTION h MARKETS ARE MY MEAT 


I've been following them and selling to them, all lengths, for 
ears. Journ. Grad., U of III. Revision help my specialty. 
eading fee, ‘til Feb. only: $1 per 1,000 words, to 3,000; 
50c per 1,000 thereafter. 

JOHN T. KIERAN 


1604 Vermilion 


MANUSCRIPT TYPIST 
23 Years Typing Experience 


40 cents per 1,000 words, poetry one cent per line. Bond 
paper. Spelling, punctuation, minor corrections if requested. 


One carbon, first and last sheets. 


MARIE POMAJZL 


333 East 13th Street —— Nebreske 


Writing for the Juveniles 


is easy, instructive, pleasant and profitable. The largest 
market open to inexperienced writers—and — only one 
where you can EARN WHILE YOU LEARN! specialized 
course of instruction in WRITING FOR me JUVENILE 
MAGAZINES plainly teaches how to write for this wide-open 
market. Send for terms and descriptive folder. 
WILLIAM C. DERRY 
40 Rock Avenue East Lynn, Mass. 


EASIEST WAY v TO MAKE $1 TO $10 DAILY 
WRITING FILLERS 
Will Heideman’s New 1954 Revised Course & Markets 
No long training or professional style and plotting technique 
needed. Shows how to write humor, juvenile stories, house- 
hold tips, rewrites, etc. Complete with samples. 150 mar- 
kets, also month of help to 1500 words of fillers if you 
order now. Other fiction — and help available. Return 
this ad and $1.00 today 
WILL HEIDEMAN 
Box 57-A Florida 


Fern Park 
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LEARN TO WRITE CONFESSION 
STORIES 


Analysis by the author of ‘‘How to Write the Confes- 
sion Story.’’ Fee $1.00 per thousand words. Stamped 
addressed envelopes must accompany manuscripts. 
Write for details. Private lessons available for local 
writers. Lessons for beginners 


DANIEL KEENAN 
Post Office Box 62, New York 63, New York 


EARN AS YOU LEARN 


Every assignment aimed to win an editor’s check. 
| myself am a selling writer, and | accept only stu- 
dents whom | know that | can help. 

When applying enclose: (1) A full statement on 
your writing background and the direction of your 
ambitions; (2) A short, typed, sample script with 
postage-paid return envelope. 

If | can help you, | will explain my easy-to-pay, 
earn-while-you-learn instruction and sales guidance. 
If | cannot, | will say so honestly. 


LOUIS L. WILSON 
941 N. Longfellow Avenue 
Tucson, Arizona 


ARTICLE WRITING HELP 
A working writer, who for 20 years has sold his own 
articles, provides friendly, conscientious help in making 
your material salabie. Constructive criticism $5.00. Write 


for details. 
CHARLES CARSON 
P.O. Box 638-A 
Manhattan Beach, Calif. 


NON-PROFESSIONAL WRITERS 


whose stories are not selling need editorial revi- 
sion of their scripts. Twenty years’ editorial ex- 
perience qualifies me to give expert assistance 
with stories or books. I help writers make sales. 
{ can help YOU! FREE READING AND REPORT 
ON SHORT STORIES. Special courses in Short 
Story and Article Writing Ghost-writing of 
books, stories and special articles. 


MAITLAND LEROY OSBORNE 


23-A Green Street Wollaston 70, Mass. 


MANUSCRIPT TYPIST 


Novels and short stories: forty cents per thousand 
words. Poetry one cent per line. Free carbon copies. 
Bond paper. Spelling corrections only. Disabled 
veteran. 

Addison Alton 


31012 Concert St. Keokuk, lowoe 


1 do coaching, criticism, instruction, revisions, editing, 
ghostwriting, research. If mot sure what your MS 
needs, ask for Reading and Report, and send $3 
deposit with each MS under 10,000 words, $5 for 
each longer one. Full credit given for deposit when 
ordering any service | recommend, including agency. 
VIVIAN M. TURCOTT 
Box 332, Desk AJ953 Portland 6, Maine 
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part serials. Web Jones. 3c. Acc. 

The Woman, 420 Lexington Ave., New York 17. 
(M-25) Primarily a digest magazine, is market for 
informative reprints of interest to women. Buys origin- 
al fact articles if subject matter is strong enough to 
be featured on cover. Length, 1,800-2,000. Mada- 
lynne Reuter. Good rates. Pub. 

Woman's Day, 19 W. 44th St., New York 18. 
(M-5) Serious and humorous articles, 1,800-2,000; 
inspirational; how-to; fillers. Human interest and hu- 
morous type fiction, 2,500-5,000. Mabel Hill Sou- 
vaine, Editor; Betty Finnin, Fiction Editor. No set rate. 
Acc. 

Woman’s Home Companion, 640 Fifth Ave., New 
York 19. (M-35) Women’s and household interest. 
Articles, 2,500-6,000; short stories to 7,000; novel- 
ettes 15,000; short novels to 25,000; serials to 60,- 
000. Particularly interested in book-length non-fiction 
for condensation or serialization and in articles of 
specific helpfulness to women. Woodrow Wirsig, Edi- 
tor; Elliott Schryver, Fiction Editor. J. Robert Maskin, 
Article Editor. First-class rates. Acc. 

Woman's Life, 270 Park Ave., New York 17. (Q- 
25) A companion publication to Your Life, Your Per- 
sonality, and Marriage Magazine. Helpful entertain- 
ing articles, 400-2,500, on all phases of a woman's 
life. Douglas Lurton. Good rates. Acc. 

The Workbasket, 2401 Burlington St., Kansas City 
16, Mo. (M-15) Articles to 1,500 about women who 
have raised their family living standards economically. 
Photos. 2c, photos to $5. Acc. 


Adventure 


Jungle Stories (Fiction House), 1658 Summer St., 
Stamford, Conn. (Q-25) Short stories 2,000-7,000; 
novelettes 8,000-16,000. Fast-moving colorful ad- 
ventures in the African Congo; white heroes pre- 
ferred, but tribai-life stories are O.K. The Ki-Gor novel 
is written on order. Jack O'Sullivan. 1¢ up. Acc. 

Sea Stories (Magazine House), 80 Fifth Ave., New 
York 11. (Bi-M-35) Short stories 1,000-5,000; novel- 
ettes 5,000-13,000. Interesting articles about the sea 
and related topics. Fillers. Harry Harrison. 1¢-3c. Pub. 

Short Stories, 9 Rockefeller Plaza, New York 20. 
(M-35) Adventure mystery, action short stories, up to 
6,000; novelettes, 10,000-25,000; fillers 50-500. 
Dorothy Mcllwraith. Good rates. Acc. 


Confession 


Confidential Confessions (Ace), 23 West 47th St., 
New York 36. Dramatic first-person stories with ‘‘hit- 
home’ problems about marriage and courtship. Shorts 
from 2,500 to 6,500; novelettes 10,000. Rose Wyn. 
To 3c. Acc. 

Copper Romance (Johnson), 1820 S. Michigan 
Ave., Chicago 16. (M-25) First-person stories, 3,500- 
5,000. Verse. John H. Johnson. 1 Y2c, poems $5 each. 
Acc. 

Daring Romances (Ace), 23 West 47th St., New 
York 36. Realistic first-person marriage and court- 
chip stories with emphasis on the man-woman prob- 
lem. Strong emotional style. Shorts from 2,500 to 
6,500; novelettes 10,000. Rose Wyn. To 3c. Acc. 

Intimate Romances (Romance), 295 Madison Ave., 
New York 17. (M-25) First-person stories of serious 
love conflict or problem situations with realistic, 
everyday characters 5,000-8,000; novels, 10,000- 
15,000. Marjorie Sneden. 3c up. Acc. 

Modern Romances (Dell), 26) Fifth Ave., New 
York 16. (M-15) First-person real-life stories 5,000- 
8,000; novelettes 9,000-12,000; book lengths 15,- 
000-20,000. Contests for cash prizes. Also short arti- 
cles 400-2,000, dealing with parenthood, young 
mothers with small children, pregnancy, postnatal 
health and beauty problems. Articles carry by-lines. 
Hazel L. Berge. 4c. Acc. 
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Personal Romances (Ideal), 295 Madison Ave., New 
York 17. (M-25) First-person romances, young heroes 
and heroines, with strong emotional problems logical- 
ly worked out, 1,500-5,000. Hilda Wright. 3c and 
up. Acc. 

Real Romances (Hillman), 535 Fifth Ave., New 
York !7. (M-15) First-person short stories to 6,500; 
rovelettes 8,500-10,000; articles 500-1,000; fillers. 
Written from viewpoint of both men and women. 
Mary Rollins. 3c. Acc. 

Real Story (Hillman), 535 Fifth Ave., New York 
17. (M-15) For requirements see Real Romances. 
Mary Rollins. 

Revealing Romances (Ace), 23 W. 47th St., New 
York 36. (M-15) Young first-person stories of court- 
ship and marriage with strong reader identification. 
Stories must be up-to-date, deal with problems that 
hit home and reflect modern-day living. Short stories 
2,500-6,000; novelettes 10,000. Articles and fillers 
300-1,000. Romantic verse to 20 lines. Rose Wyn. 

» 3c up, verse 50c a line. Acc. 

Romance Time, 141 E. 44th St., New York 17. 
(Bi-M-25) Strong, dramatic, first-person stories based 
on women’s real-life experiences, 2,500-8,000. Arti- 
cles to 2,000 on teen, courtship, marriage problems. 
Grace Jackson. Fiction 3c, articles $50-$75. Acc. 

Secrets (Ace), 23 W. 47th St., New York 36. (M 
20) Cramatic first-person stories of courtship and 
marriage with emphasis on realism and emotional 
tone. Shorts 2,500-6,000, novelettes 10,000. Articles 
on marriage, courtship, personality to 1,000. Acc. 

Tan (Uohnson), 1820 S. Michigan Ave., Chicago 
10. (M-25) First-person stories 2,000-3,000. No long- 
er confined to Negro characters. John H. Johnson. 
Ace. 

True Confessions (Fawcett), 67 W. 44th St., New 
York 36. (M-15) Short stories 3,000-10,000; novels 
10,000-12,000. Must be absolutely realistic stories, 
with sincere and important emotion, based on prob- 
lems of life today; dramatic impact is necessary. 
Fact, expose, or inspirationa! articles occasionally 
used. Fillers 500-1,000. Verse. Cynthia King. 4c-5c, 
verse 75c a line. Acc. 

True Experience (Macfadden), 205 E. 42nd St., 
New York 17. (M-15) First-person true stories of 
emotional experiences in the lives of women. To 10,- 
000. F. Gould. Payment to $375, according to edi- 
torial impact and length of story. Acc. 

True Life Stories (Pines), 10 E. 40th St., New York 
16. (M-15) Dramatic, woman-told stories from low 
income brackets; must have depth. Lengths, 4,000- 
7,500, 8,000-10,000, 11,000-15,000. Fresh and pro- 
vocative articles of interest to women—maximum 
2,500. Florence J. Schetty. 3c up. Acc. 

True Love Stories (Macfadden), 205 E. 42nd St., 
New York 17. (M-20) First-person stories. May C. Kel- 
ley. 1,500 words, $100. 3,500-5,000 words, $175; 
6,000-7,000 words, $250; 12,000-14,000 words, 
$450. Acc. 

True Romance (Macfadden) 205 E. 42nd St., New 
York 17. (M-15) F. Gould. First-person short stories 
4,000-6,000, $250; novelettes 10,000, $375; short- 
shorts 2,000, up to $125. Acc. 

True Story (Macfadden), 205 E. 42nd St., New 
York 17. (M-20) First-person short stories to 7,000; 
novelettes 9,000; book-lengths 11,000; 2-part serials 
7,000-10,000 per installment. Nina Dorrance. Sur- 
prise-ending short-shorts $100; short stories $250- 
$300; novelettes $400; double-lengths $500; serials 
$425 each installment. Acc. 

Your Romance (Crestwood), 1790 Broadway, New 
York 19. (Bi-M-25) Short stories to 7,000; novelettes 
10,000. Romance and suspense within the sin-and- 
suffer formula; must have American background. One 
male viewpoint story in each issue. Occasional off- 
trail material. Betty Phares. 3c. Acc. 
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NOVELS — Reading and report $5 
Novels marketed. 


Criticism, editing, revision of fiction 
or non-fiction, any length. 


GHOSTWRITING 


5010 Laurel Canyon Blvd. 
North Hollywood, California 


$15 FOR FIFTY WORDS 


Scores of cartoonists, editors constantly seeking brief, humor 
ous ideas! $10 paid for a single sentence; $20 or more for 
a single gag idea; up to $100 for jokes! No hard-to-acquire 
writing skill needed. “HOW TO WRITE AND SELL SHORT 
HUMOR” gives complete instructions——magazine markets in- 
cluded! ‘“‘“MOST THOROUGHGOING GAGWRITING BOOK IN 
EXISTENCE’’—Editor Joe Blaze, Gaglines. Order today—only 
$2.00 COMPLETE! FORBES PRESS, 1101 West A St., 
J-3, Belleville, Il. 


Dept. 


Charles Carson’s awards-winning novel 
MOUNTAIN TROUBADOUR 


has been acclaimed one of the outstanding books of the 
year. Order from the publisher. $3.00, plus 10c for 
mailing. 

BORDEN PUBLISHING CO. 
3077 Wabash Ave., Los Angeles 63, Calif. 


WRITING FEATURE ARTICLES 
FOR PUBLICATION CAN BE DONE BY YOU 
when my Course of Instruction tells you what to write 
about and how to write it—together with my personal 
revision of your work and my expert marketing ad- 
vice. For full information address: 


William C. Derry 
40 Rock Avenue 


East Lynn, Mass. 


MANUSCRIPTS TYPED 


Neatly, accurately on good Bond paper. Misspelled words 
and minor grammatica! errors corrected, if desired. 
20c per page. Free carbon. Extra first, last pages. Mailed 
flat. All work carefully checked. 


ALBERT LAZARD 


c/o Hotel Cross Oneida, Tenn. 


A LOW COST PUBLISHING SERVICE ; 
for Authors 


We print, publish and distribute your manuscript in book 
and pamphlet format. Send for free folder. 
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Pamphlet Distributing Co., Inc. 
313 West 35th St. New York 1, N. Y. 


I'LL DO IT FOR YOU 


Sick of rejects! | have ghost-written millions of words 
of stories, articles, books for hundreds of satisfied 
clients. | may be able to help you see your name in 
print and sae money on your raw material. Reason- 
able rates. haticdane FREE. Also Slant Chart & Best 


Plot Formula. 
HEIDEMAN 


Box 57-A Florida 


Fern Pork 
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JUVENILE MARKETS 

The annual Juvenile Market List will appear 
in the February Author & Journalist along with 
valuable suggestions on writing for boys and 
girls. 

The juvenile magazines, both secular and 
religious, offer a steady market to writers sym- 
pathetic with the interests and problems of 
children and adolescents. They give many a 
writer his first foothold on the ladder to liter- 
ary success. 


Detective and Mystery—Fictional 


Black Book Detective (Thrilling), 10 E. 40th St., 
New York 16. (Q-20) Not currently in the market 
for material. 


Conflict (Ziff-Davis), 366 Madison Ave., New York 
17. (Bi-M-35) Not buying till further notice. 

Ellery Queen’s Mystery Magazine (Mercury), 570 
Lexington Ave., New York 22. (M-35) Stories of de- 
tection, crime, mystery. No supernatural stories per 
se, although if a legitimate mystery, crime, or detec- 
tive short story has supernatural or horror element, 
O.K. No taboos, no angles editorially. ‘’Ellery Queen.’’ 
Acc. Uses reprints, $75 up. 

Famous Detective Stories (Columbia), 241 Church 
St., New York 13. (Q-25) Detective fiction stressing 
plot and characterization. Robert W. Lowndes. Vac 
up. Schedule. 

Five Detective Novels (Thrilling), 10 E. 40th St., 
New York 16. (Bi-M-25) Novels 10,000-20,000; 
small market for stories to 5,000. Mainly reprint. 
Morris Ogden Jones. Ic. Acc. 

15 Detective Stories (Popular), 205 £. 42nd St., 
New York 17. (Bi-M-25) Short stories 5,000; novels 
12,000. Fillers 1,000. Ic up. Acc. 

G-Men Detective (Thrilling), 10 E. 40th St., New 
York 16. (Bi-M-20) Not currently in the market for 
material. 

Malcolm's, Box 304, Evansville 4, Ind. (Bi-M-35) 
Mystery and detective fiction 1,000-5,000,. Cartoons. 
Ruth Maness. Ic-3c, cartoons $5-$15. Acc. 

Manhunt (Flying Eagle), 545 Fifth Ave., New York 
17. (M-35) Fiction of any length 1,000-25,000; 
serials on order only. Tough, hard-boiled, or realistic 
stories in the detective-crime field. Seeks only the 
best. Fact material is staff-written or contracted for. 
John McCloud. 2c-5c, much higher on occasion. Acc. 

The Phantom Detective (Thriiling),10 E. 40th St., 
New York 16. (Q-25) Fast-action detective, crime 
short stories 1,000-5,000. Book-iength novels by ar- 
rangement. Alex Samalman. Ic up. Acc. 

Popular Detective (Thrilling), 10 E. 40th St., New 
York 16. (Bi-M-20) Hard-boiled and sophisticated 
detective short stories, 1,000-5,000; novelettes, 7,- 
000-20,000. Morris Ogden Jones. Ic. Acc. Tempor- 
arily not buying. 

Pursuit (Star), 545 Fifth Ave., New York 17. (Bi- 
M-35) Short stories 1,500-4,000; novelettes 6,000- 
10,000. Ic. Pub. 

The Saint Detective Magazine, 47! Park Ave., 
New York 22. (Bi-M-35) Stories 1,000-25,000 of any 


SHORT STORY HELP 


Professional writer, with over 1100 stories and articles 
published, offers personalized assistance in making your 
story salable. Corrective analysis fee $5.00. Write for 


details. 
CHARLES CARSON 
P.O. Box 638-A 


type dealing with crime. Emphasizes quality. Uses 
some reprints, chiefly by big names. Beatrice Jones. 
Vc. Acc. 

Smashing Detective Stories (Columbia), 241 Church 
St., New York 13. (Q-25) Same requirements as 
Famous Detective Stories. 

Thrilling Detective (Thrilling), 10 E. 40th St., New 
York 16. (Bi-M-25) Action-detective short stories 
1,000-6,000; novelettes 7,000-10,000; novels 15,- 
000-20,000. Alexander Samalman. Ic up. Acc. 

Triple Detective (Thrilling), 10 E. 40th St., New 
York 16. (Q-25) Three detective novels by well-known 
writers; detective short stories to 5,000. Morris Ogden 
Jones. Ic up. Acc. for shorts; novels by arrangement. 

Two Complete Detective Bocks (Fiction House), 
1658 Summer St., Stamford, Conn. (Q-25) Originals 
as well as reprints. Jack O'Sullivan. $500 for one 
reprint right. 


Love Story 


All-Story Love Magazine (Popular), 205 E. 42nd 
St., New York 17. (Bi-M-25) Publishes one strong, 
dramatic novelette, which must be motivated by love, 
but can combine elements of mystery and adventure 
with the love story, to 12,000. Short stories 4,000- 
5,000. Some verse. Short stories in special demand. 
Peggy Graves. Ic up. Acc. 

Exciting Love (Thrilling), 10 E. 40th St., New York 
16.( Q-25) Novelettes, 8,000-16,000; short stories 
1,000-6,000. Alex Samalman. Ic. Acc. 

Fifteen Love Stories (Popular), 205 E. 42nd St., 
New York 17. (Bi-M-25) Romantic love stories. Novel- 
ettes up to 10,000; shorts 3,500 to 5,000. Peggy 
Graves. Ic up. Acc. 

15 Range Romances (Popular), 205 E. 42nd St., 
New York 17. (Bi-M-25) Short-shorts 1,500; short 
stories 5,000; novelettes 10,000. Verse. Alden H. 
Norton. lc up; verse 25c a line. Acc. 

Gay Love Stories (Columbia), 241 Church St., New 
York 13. (Bi-M-25) Third-person love stories to 15,- 
000. Marie A. Park. Vac up. Schedule. 

Golden West Romances (Thrilling), 10 E. 40th St., 
New York 16. Not in market for material at present. 
Helen Davidge. 

Ideal Love Stories (Columbia), 24] Church St., New 
York 13. (Bi-M-25) Third-person love stories to 15,- 
000. Marie A. Park. Yace up. Schedule. 

Love Book Magazine (Popular), 205 E. 42nd St., 
New York 17. (Bi-M-25) Glamorous, dramatic love 
stories, 4,000-5,500; novelettes 12,000; little verse. 
Peqgy Graves. !¢ up. Acc. 

Love Novels (Popular), 205 E. 42nd St., New York 
17. (Bi-M-25) Romantic love stories: shorts to 5,000; 
rovelettes 7,000-10,000. Verse. Ic up, verse 25c a 
line. Acc. 

Love Short Stories (Popular), 205 E. 42nd St., New 
York 17. (Bi-M-25) Romantic fiction 3,000-10,000; 
some verse. Peggy Graves. Ic up. Acc. 

Love Stery Magazine (Popular), 205 E. 42nd St., 
New York 17. (Bi-M-25) Modern young love stories, 
adult and slightly sophisticated, 5,000-12,000. Peggy 
Graves. Ic up. Acc. 

New Love (Popular), 205 E. 42nd St., New York 
17. (Bi-M-25) Realistic love stories, shorts 4,500- 
5,000; novelettes 7,000-10,000. Feggy Graves. Ic 
up. Acc. 

Popular Love (Thrilling), 10 E. 40th St., New York 


Manhattan Beach, Colif. 


EDITORS APPRECIATE FOLDALOPES 


Mail manuscripts in this envelope-folder unit to keep 
them crisp, for a professional look and easy handling. 
(fit 82 by 11 manuscript flat) 

4 extra-heavy folders (good for several trips) 

7 going envelopes and 7 return envelopes 
PLUS 24 gummed labels and 20 first class stickers. 
Satisfaction guaranteed. All for $1.00. Send to: 


FOLDALOPES, Box 121, Pleasantville, N. Y. 
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16. (Q-25) Realistic, modern love novelettes, 8,000- 
16,000; short stories, 2,000-6,000. Alex Samalman. 
2p. Ace. 

Ranch Romances (Thrilling), 10 E. 40th St., New 
York 16. (Bi-W-25) Adult Western short stories, 5,- 
000-6,000; novelettes 8,000; novels 18,000-20,000; 
4-part serials to 45,000; well-authenticated fact ma- 
terial to 2,500. Romantic interest. Alex Samalman, 
Senior Editor; Helen Davidge, Editor. le up. Acc. 

Rangeland Love Stories (Popular), 205 E. 42nd St., 
New York 17. (Bi-M-25) Stories 2,000-4,000; novel- 
ettes 8,000-12,000. Woman‘s viewpoint preferred, 
but an occasional story from man’s viewpoint. Old 
West settings desired. 1c up. Acc. 

Rangeland Romances (Popular), 205 E. 42nd St., 
New York 17. (Bi-M-25) Emotional love short stories, 
Old West, woman’‘s viewpoint; shorts 2,000-4,000; 
novelettes 8,000-10,000. Ic. Acc. 

Real Western Romances (Columbia), 241] Church 
St., New York 13. (Q-25) Love stories of the Old 
West, with action element in background. Stress color 
and characterization. Short stories to 5,000; novel- 
ettes 8,000 to 12,000. Marie A. Park. Yac-lc. Sched- 
ule. 

Romance (Popular), 205 E. 42nd St., New York 
17. (Bi-M-25) Romantic stories with emphasis on 
character; occasional foreign background stressing 
glamour rather than adventure—3,500-6,000; novel- 
ettes 10,000; verse to 24 lines. Peggy Graves. Ic up. 
Acc. 

Sweetheart Love Stories (Popular), 205 E. 42nd St., 
New York 17. (Bi-M-25) Tender young love stories, 
5,000-12,000. Peggy Graves. Ic up. Acc. 

Thrilling Love Magazine (Thrilling), 10 E. 40th St., 
New York 16. (Bi-M-25) Love short stories 1,000- 
6,000; novelettes 8,000-16,000. Alex Samalman. Ic 
up. Acc. 

Today’s Love Stories (Columbia), 24] Church St., 
New York 13. (Bi-M-25) Short stories with strong 
love interest 1,000-4,500; verse with love theme, 
4-12 lines. Marie A. Park. Yac up. Schedule. 

Western Rodeo Romances (Thrilling), 10 E. 40th 
St., New York 16. Helen Davidge. Not currently in 
the market for material. 


Science Fiction, Fantasy 


Amazing Stories (Ziff-Cavis), 366 Madison Ave., 
New York 17. (Bi-M-35) Science-fiction short stories 
2,000-10,000. Howard Browne. ic up. Acc. 

Astounding Science Fiction (Street & Smith), 304 
E. 45th St., New York 17. (M-25) Science short stor- 
ies to 8,000, novelettes 10,000-20,000; serials 30,- 
000-100,000. Articles on recent science development; 
query. John W. Campbell, Jr. 3c up. Acc. 

Beyond (Galaxy), 421 Hudson St., New York 14. 
Short-shorts 2,000-3,000; short stories to 6,000; 
novelettes 7,500-12,000; novellas 20,000. Exclusive- 
ly quality fantasy slant. H. L. Gold. 2¢ up, minimum 
$75. Acc. 

Cosmos Science Fiction and Fantasy (Star), 545 
Fifth Ave., New York 17. (Bi-M-35) Short stories 
2,000-4,000; novelettes 6,000-10,000. Factual arti- 
cles 1,500. Occasional photos. Ic. Pub. 

Dynamic Science Fiction (Columbia), 241 Church 
St., New York 13. (Bi-M-25) Same needs as Future 
Science Magazine. Ic and up. Schedule. 

Fantastic (Ziff-Davis), 366 Madison Ave., New 
York 17. (Bi-M-35) Fantasy and science fiction to 
10,000. Emphasis on dramatic personality conflict. 
Light, sophisticated slant. Cartoons. Howard Browne. 
lc up. Acc. 

Fantastic Story Magazine (Thrilling), 10 E. 40th 
St., New York 16. (Q) Chiefly reprint, but small 
market for original fantasy fiction up to 10,000. 
Samuel Mines. 1c-2c. Acc. 

Fantastic Universe, 47] Park Ave., New York 22. 
(Bi-M-35) Stories 1,000-30,000—science fiction as 
well as fantasy. Articles chiefly on assignment. Bea- 
trice Jones. Ic. Acc. 
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MILDRED I. REID 

Literary Specialist 
The critic who wrote the prize winning novel The Devil’s 
Handmaidens, plus 6 textbooks, and who is included in 
WHO’‘’S WHO IN THE MIDWEST, has spent 17 years oe 
writers break into print. Her services are available by mail, 
or personally conducted classes in Chicago. Plots. Poetry. 


Dundee Rd. MILDRED I. REID Northbrook, Illinois 


SELL WHAT YOU WRITE 


Author, constantly selling, makes selling writers. Efficient 
revision $1.50 a thousand words. Book appraisal, $5. Market 
No inter- 


suggestions. Expert typing, 60c a thousand words. 


views. 
DARRELL L. RIDGEWAY 


1320 Stout St. 


Denver 4, Colo. 


LET ME HELP YOU 
CONSTRUCTIVE CRITICISM $1 per 1,000 words. 
attention to plot, dialog and _ characterization. 
appraisals $5. 
REWRITING, GHOSTING, EDITING, TYPING 
Very Reasonable Rates 
ROBERT A. WISE 
308 Oleander Avenue Bakersfield, California 


A WAY OF WRITING — TO SUCCESS 


Presents stimulating, helpful methods. Explains how it has 
been done, and how you can do it, by using your talents to 
build a happy, lucrative career. Price $1.00. No C.O.D.'s. 


Special 
Novel 


Constructive criticism at reasonable rates. Write for 
information. 


HELEN D. SCHULTZ 


23 Vintage Ave. Winston-Salem 6, North Carolina 


MANUSCRIPT TYPING 
Manuscripts, envelopes, poetry, typed by expert typist. 
Prompt, accurate, dependable service with minor corrections. 
50c per 1000 words if 5000 words or more. 
60c per 1000 words if under 5000 words. 
2c per line for poetry. 


Linda Parkins Typing Service 
P. O. Box 128 Medford, Massachusetts 


Would-be-selling writers 


with songs, poems, stories, books unpublished, write 
immediately. | read manuscripts for two book pub- 
lishers, and others. Enclose stamp for reply which is 


personal. 
M. N. Bunker, 


637 W. LaDeney Dr., 
Ontario, California 


FREE:! MSS. DELIVERY (and pickup) 
to any TWO choose ABSOLUTELY 
FREE! Saving you OBLIGATION THEREAFTER. 


MANUSCRIPTS “TYPED, All Forms 
SPECIALISTS IN BOOKS, PLAYS, STORIES 
EDITING & GHOSTWRITING, All Forms 


FREE BOOKLETS. 


WRITERS SERVICE, Dept. AJ. 


7 East 42nd St., New York 17, N. Y. MU 7-5690 


CASH FOR FILLERS 

“PEN MONEY” lists over 400 paying markets 
for fillers, brief items, and ‘‘shorticles’’ of all 
types, besides presenting instructive articles on 
how to write salable filler material. Published 
twice yearly. Send 50c for sample copy. 

A. D. FREESE & SONS 

Box A, Upland, Ind. 
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Fantasy and Science Fiction (Mercury), 570 Lexing- 
ton Ave., New York 22. (Bi-M) Science fiction and 
fantasy, 1,000-20,000, occasionally longer. Uses some 
reprints. Send MSS. to editorial address, 2643 Dana 
St., Berkeley 4, Calif. Anthony Boucher and J. Francis 
McComas. Average about 3c, first serial rights only; 
reprints $50 up per story. Acc. 

Fate Magazine, 806 Dempster St., Evanston, III 
(M-35) Articles under 3,000 on psychic, unusual, un- 
explained happenings; fillers. Robert N. Webster. 2c 
up. Acc. 

Galaxy Science Fiction (Galaxy), 421 Hudson St., 
New York 14. (M-35) Short-shorts 2,000-3,000; 
short stories to 6,000; novelettes 7,500-12,000; 
serials 60,000-75,000. (Galaxy Science Fiction Novels 
--bimonthly paper-bound reprints—are completely 
separate from Galaxy Science Fiction magazine.) Ex- 
clusively quality science-fiction slant. H. L. Gold. 3c 
up, minimum $100. Acc. 

1F—Worlds of Science Fiction, Quinn Publishing 
Co., Kingston, N. Y. (M-35) Science fiction, not fan- 
tasy. Stories to 12,000; novels 45,000-50,000. Arti- 
cles on assignment only, but inquiries will be consid- 
ered. James L. Quinn. 2c up. Acc. 

Imagination, P. O. Box 230, Evanston, III. (M-35) 
Science-fiction and fantasy and off-trail stories in 


“Whatever could the editor mean by ‘dated’?”’ 


these categories, 1,000-25,000. Solidly plotted stories 
with good action and characterization, embodying 
human interest problems—now, in the past, or in the 
future—readers can understand and sympathize with 
Cartoons. William L. Hamling. 1c up, cartoons $5- 
$10. Acc. 

Mystic, 1144 Ashland Ave., Evanston, Ill. (Bi-M- 
35) Occult fantasy—no ghost or horror stories. Par- 
ticularly needs well-plotted stories dealing with various 
phases of occultism and mysticism. 1,000 to 15,000. 
Ray Palmer and Bea Mahaffey. | Yac. Acc. 

Planet Stories (Fiction House), 1658 Summer St., 
Stamford, Conn. (Bi-M-25) Short stories 2,000-7,000; 
novelettes 8,000-14,000; novels 15,000-25,000. Sci- 
ence-fiction stories with good action, suspense, and 
alien-worlds atmosphere. No restrictions, though less 
fantasy is bought than other types. Jack O'Sullivan. 
1 Acc. 

Science Fiction Adventures ‘Magazine House), 80 
Fifth Ave., New York 11, N. Y. (Bi-M-35) Short shorts 
to 1,500; short stories to 6,000; novelettes 6,000- 
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15,000; 
science-fiction readers. 
Query on articles. 


novels to 20,000. Articles of 
Harry Harrison. 


interest to 
}c-3c. Pub 


Science-Fiction Plus (Gernsback), 25 West Broad- 
way, New York. (Bi-M-25) Short-shorts under 1,000, 
short stories 2,000-7,000, novelettes 8,000-15,000, 
serials 20,000-60,000—all dealing with rocketry, in- 
terplanetary travel, etc. Articles, essays, pictures— 
query about these. Scientific fillers. Cartoons. Sam 
Moskowitz. 2c-3c, fillers $10, cartoons $15, photos 
$5. Acc. 

Science Stories, | 144 Ashland Ave., Evanston, III. 
(Bi-M-35) Same rates and requirements as Universe, 
but uses occasional science adventure or space opera. 

Science Fiction Quarterly (Columbia), 241 Church 
St., New York 13. (Q-25) Same needs as Future Sci- 
ence Fiction. 1c up. Schedule. 

Startling Stories (Thrilling), 10 E. 40th St., New 
York 16. (Q-25) Science-fiction short stories and 
25,000-word novels. Samuel Mines. 1¢ up. Acc. 

Thrilling Wonder Stories (Thrilling), 10 E. 40th St., 
New York 16. (Q-25) Pseudo-scientific adventure stor- 
ies to 10,000; short pseudo-science novels 15,000- 
20,000. Samuel Mines. 1c up. Acc. 

Two Complete Science-Adventure Books (Fiction 
House), 1658 Summer St., Stamford, Conn. (Q-25) 
Book-length (40,000-60,000) science-fiction stories, 
original or previously published in book (hard cover) 
form. Katherine Daffron. Ic. Acc. 

Universe, 1144 Ashland Ave., Evanston, Ill. (Bi-M- 
35) All types of science fiction; some fantasy; no 
weird or ghost stories. Requires sound plotting and 
convincing characterization. 1,000-15,000. Ray 
Palmer and Bea Mahaffey. 3c. Acc. 

Weird Tales, 9 Rockefeller Plaza, New York 20. 
(Bi-M-35) Supernatural, bizarre, weird, fantasy, very 
little science-fiction. Short stories to 6,000; novelettes 
to 15,000. Would like good ghost stories. Verse to 30 
lines. Dorothy Mcllwraith. Ic; verse 25¢ a line. Pub. 


Sports 


All-American Football Magazine (Fiction House), 
1658 Summer St., Stamford, Conn. Short stories 3,- 
000-7,000; novelettes 10,000-16,000. Prefer story 
with collegiate background; girl interest welcome in 
novels and novelettes. Jack O'Sullivan. Ic up. Acc. 

Baseball Stories (Fiction House), 1658 Summer St., 
Stamford, Conn. (Twice yearly-25) Short stories, 3,- 
000-7,000; novelettes, 8,000-18,000. All with base- 
ball theme. Jack O'Sullivan. 1 Vac up. Acc. 

Complete Sports (Stadium), 270 Park Ave., New 
York 17. (Bi-M-25) All lengths to 20,000. Robert O. 
Erisman. Ic up. Acc. 

Exciting Baseball (Thrilling), 10 E. 40th St., New 
York 16. (Seasonal-25) James B. Hendryx, Jr. Not 
now buying. 

Exciting Football (Thrilling) 10 E. 40th St., New 
York 16. (Ann-25) James B. Hendryx, Jr. Not now 
buying. 

Fight Magazine (Fawcett), 67 W. 44th St., New 
York 36. (Q-25) Articles of 3,000 on fighters, fight 
managers, promoters, the people who run _ boxing. 
Timely headline-type articles with strong boxing angle. 
Cartoons. Photos. Al Silverman. Articles $150-$500, 
photos $15, cartoons $25. Acc. 

5 Sports Classics (Thrilling) 10 E. 40th St., New 
York 16. (Q-25) James B. Hendryx, Jr. Not now buy- 
ing. 
Football Action (Fiction House), 1658 Summer St., 
Stamford, Conn. Same as for All-American Football 
Magazine. 

Football Stories (Fiction House), 1658 Summer St., 
Stamford, Conn. Same as for All-American Football 
Magazine. 

Popular Baseball (Thrilling), 10 E. 40th St., New 
York 16. (Seasonal-25) James B. Hendryx, Jr. Not 
now buying. 
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Popular Football (Thrilling), 10 £. 40th St., New 
York 16. (Ann-25) Not now buying. 

Popular Sports (Thrilling), 10 E. 40th St., New 
York 16. Not in the market at present. 

Sport (Macfadden), 205 E. 42nd St., New York 17. 
(M-25) Personality and behind-the-scenes features, 
controversial subjects of interest to sport fans. Base- 
ball and boxing the year round. Other sports in sea- 
son. Articles 2,500-3,500. Ed. Fitzgerald. Payment 
from $200 depending on length. Briefs for SPORTalk 
department $5-$10. Acc. 

Super Sports (Columbia), 24] Church St., New York 
13. (Q-25) All types of sports; adult motivation and 
situations. Short stories 1,500-5,000; novelettes 7,- 
000-9,000. Robert W. Lowndes. Vac. Schedule. 

Ten Story Sports (Columbia), 241 Church St., New 
York 13. (Q-25) Same requirements as Super Sports. 
Robert W. Lowndes. Vac. Schedule. 

Thrilling Baseball (Thrilling), 10 E. 40th St., New 
York 16. (Seasonal-25) James B. Hendryx, Jr. not 
now buying. 

Thrilling Football (Thrilling), 10 E. 40th St., New 
York 16. (Ann.-25) James B. Hendryx, Jr. Not now 
buying. 

Thrilling Sports (Thrilling), 10 E. 40th St., New 
York 16. (Q-25) James B. Hendryx, Jr. Not now 
buying. 


Western 


Best Western Magazine (Stadium), 270 Park Ave., 
New York 17. (Bi-M-25) Same requirements as West- 
ern Novels & Short Stories, below. 

Big Book Western (Popular), 205 E. 42nd St., New 
York 17. (Bi-M-25) Short stories 3,000-5,000. West- 
ern novelettes 8,000-12,000. Western fact articles to 
1,500. Ace: 

Complete Western Book Magazine (Stadium), 270 
Park Ave., New York 17. (Bi-M-25) Western novels 
to 20,000. Robert O. Erisman. Ic up. Acc. 

Dime Western Maaazine (Popular), 205 E. 42nd 
St., New York 17. (Bi-M-25) Vigorous, human West- 
ern short stories 2,000-5,000; novelettes 9,000-10,- 
000; novels 15,000; emotional interest, realistic 
characterization. Good rates. Acc. 

Double Action Western (Columbia), 241] Church 
St., New York 13. (Bi-M-25) Short stories, 2,000- 
5,000; novelettes 10,000-20,000. Robert W. Lown- 
des. 2c up. Schedule. 

Exciting Western (Thrilling), 10 E. 40th St., New 
York 16. (Bi-M-20) Overstocked. James B. Hendryx, 
Jr. le up. Acc. 

Famous Western (Columbia), 241 Church St., New 
York 13. (Bi-M-20) Overstocked on novelettes. Uses 
chort stories to 5,000, articles to 2,000. Stresses 
characterization and adult motivation. Robert W. 
Lowndes. Y2c. Schedule. 

Five Western Novels (Thrilling), 10 E. 40th St., 
New York 16. Reprint; small market for fresh story 
material. Lead story original, 20,000 words. Morris 
Ogden Jones. Ic. Acc. 

.44 Western (Popular), 205 E. 42nd St., New York 
17. (Bi-M-25) Western short stories 4,000-5,000; 
novelettes 9,000-10,000. Ic. Acc. 

Frontier Stories (Fiction House), 1658 Summer St., 
Stamford, Conn. Market closed at present. 

Giaxt Western Magazine (Thrilling), 10 E. 40th 
St., New York 16. (Bi-M-25) Western stories 1,000- 
45,000. Well written adult narratives of the old or 
modern West. Samuel Mines. Ic up. Acc. 

Luke Short’s Western (Dell), 200 Fifth Ave., New 
York 10. (Q-25) Successor to Zane Grey’s Western 
Magazine. Old West background. Short-shorts to 
2,500; short stories 3,000-7,000; novelettes to 20,- 
000. Articles to 5,000 on dramatic episodes and 
colorful personalities of the Old West. Verse. Fillers. 
Cartoons. Don Ward. 22c¢ up, verse 50c a line. Acc. 
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WRITE COMIC BOOK STORIES — 


No drawing experience needed. Good pay. Plenty 
of markets. Let an authority in this field teach 
you how. Get started now by sending $1 for my 
interesting 15,000 word booklet: 


Fundamentals of Comic Script 
Writing 


Earle C. Bergman 
1255 North Gordon Street, Hollywood 38, Calif. 


FOR 21 YEARS 


we have been publishing the best stories we could 
find — and amazingly often these have been new 
writers’ first sales... . 


STADIUM PUBLISHING COMPANY 
Robert O. Erisman, Editor 
270 Park Ave., New York 17, N. Y. 


Complete Western Book Magazine 
Western Novels & Short Stories 
Western Short Stories 

Two-Gun Western 

Best Western 

Complete Sports 


A COMPLETE WRITER’S SERVICE 

THE OSBORNE LITERARY SERVICES, with its world-wide 
clientele, is designed to meet every writer’s need. Con- 
structive criticism, collaboration and ghosting, supervised 
by a selling writer. We also offer the NUMERICAL WRIT- 
ING COURSES, a distinct new way to learn by “ee 
complete stories. Agency service. Typing. Criticisms $1.2 
per M. Special rates on novels. 
THE OSBORNE LITERARY SERVICES 

The Business that Words Built 
3898 Chase Street Denver 14, Colo. 


FRIENDLY, EXPERT HELP 


What every writer needs. 25 years satisfactory service; 
worldwide clientele. Modern methods. Editing, revising, 
rewriting, ghosting, instruction; books, stories, speeches, 
articles, poems, fiction, non-fiction, text books. Each prop- 
erly ye when ready. Free carbon on white paper. $1.25 
to $1.75 a thousand word average. Minimum $6.50. 


IRMA A. GWIN-BUCHANAN 


(San Francisco 1918 to 1943) 
2140 Empire St., Stockton 5, California 


WRITE FOR THE JUVENILES 


Begin at the beginning and end up selling. The most 
comprehensive course of its kind on the market, cov- 
ering every phase of story and article writing for tots 
to teens. (Learn the step-by-step procedure from one 
whose work is appearing currently in juvenile publi- 
cations.) Not a “tell how’ but a SHOW HOW course. 
Personal criticism included. Write for free particulars. 
MARJORIE M. DAVIDSON 
P. O. Box 104 Laceyville, Penna. 


GET YOUR FREE COPY OF 
“BYLINES & CHECKS” 
A newly published folder which contains much 
valuable advice for non-fiction writers, plus full 
data on Ronald J. Cooke’s course in Non-fiction 
writing. Write for your copy now. ow 
THE NON-FICTION PRESS, P.O. BOX 1908, 
GLENDALE CALIFORNIA. 


Teachers who actually do what they 
teach! Our home study courses are 
personal, individual. Earn handsome 
DIPLOMA. 9 knowledge for 
healthy, happy fe. 49th successful 
year. Just check course you want and 
write giving age. Freeinformation. 

Clip this Ad, paste on post card or 
write letter — today. No obligation! 


HOME 
Springfield 4, Mis: 


Desk AJ 


Check Course Wanted 
© Bible Study 

Plain English 

© Verse Writing 

Psychology 

OC Television Writing 
© Handwriting Analysis 
C Magazine Writing 


220 Summer Road 
Colorado Springs, Colo. 


‘ 


by recording companies, radio and 
T-V artists. New songwriters are 
crashing ‘‘Tin Pan Alley’’ every 
day. Get = songs. Send 
for FREE D No obligation. 

MEADOWLARK. MUSIC SCHOOL 


DETAILS 


Girls - Cheesecake 


JOKER COMEDY 
270 Park Ave. 


WE WANT CARTOONS! 


- General 


Fast Action! Prompt Payment! 
Pleasant Rejection Slip 


JEST STARE 
New York 17 


AUTHOR & JOURNALIST 


Topeka, Kansas 


single copy cost) 


single copy cost) 


Name 


Street 


City & State 


BE SURE OF GETTING 


AUTHOR & JOURNALIST 


EVERY MONTH 
Articles by top-name authors 
A different market list in every issue 


Subscribe Now and Save Money! 


1313 Natl. Bank of Topeka Bldg. 


| enclose remittance for my subscription: 


$3 for 2 years (saving me $3 over 


$2 for 1 year (saving me $1 over 


50c additional per year outside U.S.A. 


Masked Rider Western (Thrilling), 10 E. 40th St., 
New York 16. (Bi-M-25) Overstocked. Morris Ogden 
Jones. le up. Acc. 

Max Brand’s Western (Popular), 205 E. 42nd St., 
New York 17. (Bi-M-25) Adult, well-written stories 
of the old frontier with emphasis on characterization. 
Shorts 1,000 to 4,000; novelettes 8,000 to 12,000. 
Ic up. Acc. 

New Western (Popular), 205 E. 42nd St., New 
York 17. (Bi-M-25) Colorful Western action stories; 
shorts to 5,000; novels and novelettes 8,000-10,000. 
le up. Acc. 

Popular Western (Thrilling), 10 E. 40th St., New 
York 16. (Bi-M-25) Not now buying. James B. Hen- 
dryx, Jr. 

Range Riders Western (Thrilling), 10 E. 40th St., 
New York 16. (Bi-M-25) Overstocked. Morris Ogden 
Jones. Ic. Acc. 

Real Western Stories (Columbia), 241 Church St., 
New York. (Bi-M-25) Same requirements as Famous 
Western, above. 

The Rio Kid Western (Thrilling), 10 E. 40th St., 
New York 16. (Bi-M-25) Overstocked. James Hen- 
dryx, Jr. le. Acc. 

Star Western Magazine (Popular), 205 E. 42nd St., 
New York 17. (Bi-M-25) Dramatic, emotional, color- 
ful stories of the Old West, heavy girl interest, to 
10,000. le up. Acc. 

10 Story Western (Popular), 205 E. 42nd St., New 
York 17. (Bi-M-25) Dramatic human-interest Western 
short stories 1,000-4,000; novelettes 8,000-12,000. 
le up. Acc. 

Texas Rangers (Thrilling), 10 E. 40th St., New 
York 16. (M-25) Fast-moving, action-packed short 
stories, 1,000-5,000. Novelettes 9,000-15,000. Book- 
length novels by arrangement. James Hendryx, Jr. 1c 
up. Acc. 

Thrilling Ranch Stories (Thrilling), 10 E. 40th St., 
New York 16. (Q-25) Not currently in the market. 
Helen Davidge. Ic up. Acc. 

Thrilling Western (Thrilling), 10 E. 40th St., New 
York 16. (Bi-M-25) Action-packed thrilling Western 
short stories, 1,000-6,000; novelettes 7,000-12,000; 
novels 30,000. Girl interest permissible. Temporarily 
not buying. Morris Ogden Jones. Ic up. Acc. 

Triple Western (Thrilling), 10 E. 40th St., New York 
16. (Bi-M-25) Western short stories to 5,000; adult 
novelettes 20,000-30,000 words. No taboos. James 
Hendryx, Jr. lc up. Acc. 

True West, P. O. Box 5008, Austin 31, Tex. (Q-25) 
An all-fact magazine of the Old West—badmen, gold 
rush days, cattle drives, ghost towns, range wars, etc. 
Articles 1,500-5,000—6,000 on an extraordinary 
subject. Old photos. J. A. Small. Ic. Pub. 

Two Gun Western (Stadium), 270 Park Ave., New 
York 17. (Bi-M-25) Short-shorts 500-2,000; short 
stories 1,000-9,000. Robert O. Erisman. Ic up. Acc. 

Two Western (Fiction House), 1658 Summer St., 
Stamford, Conn. Book-length (35,000-65,000) novels 
of Western action—new or previously published in 
book (hard cover) form. Jack O'Sullivan. $400, $500, 
for one reprint right. 

Two Western-Action Books (Fiction House), 1658 
Summer St., Stamford, Conn. Same requirements and 
payment as Two Western, above. Jack O'Sullivan. 

West (Thrilling), 10 E. 40th St., New York 16. (Bi- 
M-25) Book length novels 30,000; short stories 1,- 
000-6,000; novelettes, 7,500-12,000. Temporarily 
not buying. Morris Ogden Jones. Ic up. Acc. 

Western Ace High (Popular), 205 E. 42nd St., New 
York 17. Short-shorts 1,500; short stories 7,000; 
novelettes 10,000. Fillers 500-1,000. Western verse. 
lc up; verse 25c per line. Acc. 

Western Action (Columbia), 241 Church St., New 
York. (Bi-M-25) Same requirements as Double Action 
Western. 
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Western Novels & Short Stories (Stadium), 270 
Park Ave., New York 17. (Bi-M-25) Short stories 1,- 
000-6,000; novels to 20,000. Robert O. Erisman. Ic 
up. Acc. 

Western Short Stories (Stadium), 270 Park Ave., 
New York 17. (Bi-M-25) 1,000-9,000. Robert O. 
Erisman. Ic up. Acc. 


Fact Detective 


Amazing Detective Cases (Postal), 270 Park Ave., 
New York 17. (Bi-M) Fact articles on crime cases with 
mystery and good detective work, 1,500-2,000. Offi- 
cial by-lines preferred. Robert E. Levee. 2c up, photos 
$3. Acc. 

Complete Detective Cases (Postal), 270 Park Ave., 
New York 17. (Bi-M) Fact articles on crime cases with 
mystery and good detective work, 1,500-5,000. Offi- 
cial by-lines preferred. Robert E. Levee. 2c up; photos, 
$3. Acc. 

Daring Detective (Fawcett), 67 W. 44th St., New 
York 36. (Bi-M-25) Fact murder cases 5,000- 6,000. 
Shorts with sensational, bizarre, or humorous turn, to 
1,000. Photos required. Joseph Piazza. Full-length 
copy 3c, shorts 5c. Acc. Photos $5. Pub. 

Famous Police Cases, 2] W. 26th St., New York. 
(Bi-M-25) Current fact detective stories to 4,000, il- 
lustrated with photos. Everett Meyers. $100 a story; 
$5 a photo. Pub. 

Front Page Detective (Dell), 261 Fifth Ave., New 
York 16. (M-25) Crime articles dealing with person- 
alities, unique police methods, exposes, 3,500. True 
crime short-shorts 500-750. On-the-scene crime pho- 
tos. Carmena Freeman. $150-250; photos $6 (more 
for series). Acc. Query on everything except picture 
stories. 

Inside Detective (Dell), 261 Fifth Ave., New York 

6. (M-25) Same requirements as Front Page Detec- 
tive. Carmena Freeman. 

Master Detective (Macfadden), 205 E. 42nd St., 
New York 17. (M-25) Fact crime stories to 5,000, 
emphasizing suspense or horror. Some old crimes rep- 
resented. Shorts, 100 and 600-1,500. Full-length 
stories $150 up, shorts about $25 per column. Acc. 
Query with outline. 

Official Detective, 400 N. Broad St., Philadelphia 
30. (M-25) True detective crime-detection stories 
5,000-7,000; photos. H. A. Keller. 2Vac up. Acc. 

Startling Detective (Fawcett), 67 W. 44th St., New 
York 36. (Bi-M-25) Factual crime material, including 
some older cases. 4,000-6,000. Joseph Piazza. 3c 
(with extra payment for official byline if available). 
Acc. Photos $5. Pub. 

True Detective, 206 E. 43rd St., New York 17. 
(M-25) Suspenseful true detective, crime stories with 
actual photos, with or without official by-line, 3,000- 
5,000. Always query before submitting copy. Detec- 
tive, crime shorts and fillers 100-1,500. R. F. Buse. 
From 3c, depending on length; photos $4-$6. Acc. 

True Police Cases (Fawcett), 67 W. 44th St., New 
York 36. (M-25) Fact detective stories to 7,000. 
Crime or police features to 2,000. Particularly inte-- 
ested in first-person stories or features under the by- 
line of a person on either side of the law; and in sen- 
sational exposes of crime conditions in major cities. 
Hamilton Peck. 3c up. Acc. 


COMING IN A&J 


Television Writing—Leona Wilson 

Think You’re Funny, Don’t You?—Robert Fontaine. 
The Rejection Habit—Elizabeth Sherman. 

Writer Inside Hollywood— Michael L. Simmons. 


Watch for these and other important features in 
future issues of Author & Journalist. 
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ARE ‘YOU WRITING. PLAYS? 


Honest, Practical Criticism — Expert Re-Write Work 
On all forms of dramatic writings—1-act, 3-act plays, radio, 
TV scripts, monologs. Service backed by 20 years experience 
as published writer and editor in this field. Special emphasis 


on scripts suitable to amateur or ven-oraleananal market, 
largest outlet today for dramatic material. 


ROLAND 
Oakland 2, Calif. 


For details, write: 


3401 Mercom Ave. 


“MANUSCRIPT TYPING 
50c Per Thousand Words 
Work Guaranteed to be Accurate and Neat. 
Price includes: Minor corrections; one carbon copy, 
if desired. Also, extra first and last sheets. 
21 Yrs. Typing Experience 
HELEN M. MYERS 
121 S. Potomac St. 


Waynesboro, Pa. 


MANUSCRIPT ENVELOPES 
Good quality Kraft with gummed flaps. Writers have bought 
these from me for years. 


25 9x12 and 25 $1.25 
50 No, 10 and 50 No. 11. : 
32 6x9 and 32 6!2x9!2 1.25 
100 noteheads and ‘100 634 enve’ opes 

printed three lines 1.10 


Add 55¢ postage on ‘each of above groups 
Excess will be refunded 


LEE E. GOOCH 


Writers’ Supplies Since ‘35 


Box 202-AJ Hernando, Miss. 


= WE HAVE THE PLOT GENIE— 
HE MAGIC PLOT BUILDER! 
Endorsed b me... educators, used by thousands of writers. 
Let these Specialized PLOT GENIES furnish you with count- 
less dramatic plots for the story types now in demand—De- 
tective-Mystery, Romance, Short-Short Story, and Comedy. 
Write what the editors want. Get YOUR share of the editors’ 
checks. Send today for free descriptive literature. 
J. C. SLOAN, Publisher’s Agent 
P. O. Box 1008, Dept. A Glendale, Calif. 


READY-TO-SELL GHOST-WRITTEN 


stories might establish you as a writer. The cost is low, the 
possible profit considerable, having your name appear in a 
magazine over a story is gratifying. Many well known writers 
have started their career with ghost-written stories. Write 
for confidential particulars. 


OSBORNE LITERARY SERVICE 
23A Green Street Wollaston 70, Mass. 


STOP WISHING — START SELLING 


We help hundreds of authors break into print. We 


handle stories, articles, book-lengths. If your scripts ° 
can’t sell, we'll tell you why! Inquiries invited. Let ° 
us make your first sale! = 


CARLSON WADE LITERARY AGENCY 
516 Fifth Avenue New York 36, N. Y. 


YOU CAN PUBLISH YOUR BOOK 


Looking for a publisher? Your manuscript, on any sub- 
ject, can be published, promoted and distributed suc- 
cessfully under our cooperative plan. Our free, illus- 
trated brochure, We Can Publish Your Book, tells how 
we have helped over 1000 authors see their books in 


print. Write today to Dept. A-41 for your copy, 
EXPOSITION PRESS INC., 386 4th Ave., New York 
16. In Calif.: 9172 Sunset Blvd., Hollywood 46. 


WIN PRIZES 


CONTEST MAGAZINE, the leading contest hobby publica- 
tion, lets you in on how to win! Each issue lists scores of 
lucrative competitions open to everyone. Presents winning 
tips from winners, judges, and experts. 50c a copy, $4.50 a 
year. Contest Magazine, Dept. A, Upland, Indiana. 
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Contests and Awards Open to Writers 


Modern Romances, of which Miss Hazel Berge 
is editor, is offering $15,000 in prizes in its Real 
Lile Story Contest, which plans to conduct 
annually. “Pen prizes of 51,000) cach will be 
awarded for the best. stories of —12,000-20,000 
words, ten prizes of $500 each for the best stories 
of 6,000-10,000° words. ATL must) be first-person 
stories. The contest will close March 10. 

Whether a winner in the contest or not, if the 
editors like a story its author will receive on ac- 
ceptance the magazine’s regular rate of a 
word. For complete details write to Miss Berge. 
Modern Romances, Dell Publishing Company, 
261 Fifth Ave., New York 18. 

Miss Berge in editing the magazine emphasizes 
story value. She avoids the sex story per se, 
though her magazine receives a great many such 
from writers. Obviously sex is not excluded if it 
forms a distinct part of the plot pattern. 


- 


The Poetry Society of Virginia offers a number 
of prizes in forthcoming months. 

Open to evervone: 

The Norfolk Prize, awards of $50 and $25 for 
a sequence of not more than three sonnets. Clos- 
ing date: February 1. 

The Princess Anne Prize, $50 for a lyric of not 
more than 42 lines. Closing date: February 1. 

Open only to residents of Virginia: 

The Keats Memorial Prizes, $50 for a lyric of 
not more than 30 lines, $50 for a sonnet. Closing 
date: March 1. 

The Edwin Quarles Memorial Prize, 525 and 
S15 for poems in any form not exceeding 42 
lines. Closing date: March 1. 


The Gertrude Boatwright’ Memorial Prize, 550 
for a poem in any form not exceeding 42 lines. 

Other contests are open only to members of 
the society. 

Address the contest chairman, Elizabeth Harris 
Jones, 3203 Flovd Ave., Richmond 21, Va. 


The Poets’ Club of Chicago announces an 
annual prize of $25 for an unpublished sonnet in 
any sonnet form, on any subject. “The competi- 
tion closes June 1. Address Miss Isabelle Gillcs- 
pie Young, 818 Sunnyside Ave., Chicago 40. 


— 


The Commonwealth Club of California, Hotel 
St. Francis, San Francisco 19, Calif... awards an- 
nually two gold medals and five silver medals for 
published books, fiction or non-fiction, by Calt- 
fornia authors. Books published in 1953 must be 
submitted by January 31. 


Entries are due February 1 for the Benjamin 
Franklin Magazine Awards for material published 
in magazines in 1953. The awards are in eight 
classes, representing articles, short stories. humor. 
and public service by magazines. For the most 
part the awards consist of a scroll plus 5500. Entry 
blanks are obtainable from the Benjamin Franklin 
Memorial Awards, 120 Gregory Hall, University 
of Hlinois, Urbana, IL. 

—AeJ— 

Prospective contestants should aiways write for 
detailed particulars before submiting work. Use 
the address given, and enclose a stamped self- 
addressed envelope. 


Writers’ Conferences This Month 


The Cleveland Writers’ Guild has scheduled 
a winter conference for writers at the Higbee 
Auditorium, Cleveland, Ohio, January 22-23. 

Speakers will be Ed. Roberts, script editor for 
Armstrong Circle Theater; Ross Donaldson, su- 
pervisor of NBC Storv Division; Jay Garon, New 
York TV agent; Edward H. Schmidt, senior edi- 
tor at the Reader's Digest; Charles Kevsor, 
editor, Aiwanis Magazine; Madeleine Kilpatrick. 
Reilly & Lee Co., book publishers; James T. Fee- 
ly, editor, the Young Catholic Messenger; David 


McDowell, editor, Random House, Inc., book 
publishers; and many professional writers. 

For particulars address Irv. Leiberman, 1555 
Luxor Road, Cleveland, Ohio. 

— Ag] — 

Christian Writers Institute, $. Wabash 
Ave., Chicago 5, will hold its sixth annual con- 
ference and workshop January 28-30, Outstand- 
ing Christian writers and editors are on the pro- 
gram for lectures and other help to writers. A 
$50 prize contest will also be held. 


character 


seriously interested in writing short-short fiction. 


FREE! FREE! FREE! Analysis of a Collier’s Short Short Story by Robert Oberfirst 


Do you know that most slick magazines are using short-shorts that do not stress the O. Henry twist? 
magazines do not want the short-short with the mechanical, gag-type of ending, but want short-shorts that stress 
This booklet shows what makes a Collier’s short-short tick. 
book, WRITING THE SHORT SHORT STORY published by THE WRITER, INC., and will be mailed FREE to all writers 


ROBERT OBERFIRST, Literary Agent, P. O. Box 539, Ocean City, New Jersey. 


That most 


It's a sample chapter from the famous 


St 
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SDEAS offers you an inexpensive opportunity to advertise your 
tiscel'aneous wants and wares. Rate: 9c a word, first insertion: 
8c a word, subsequent insertions of the same copy; no agency 
commission allowed. Checking copy 10c extra. Copy and remit- 
tance must reach us by the 28th of the second month preceding 
insertion Critics, courses, agents, typists, may use display 
advertising only. AUTHOR & JOURNALIST, 1313 Nationa! 
Bank of Topeka Bidg., Topeka, Kan. 


HOLLYWOOD MOVIE SCRIPTS! . . . authentic scriots (not 
copies) .. . actually used at RKO, MGM, WARNERS, other 
major studios. Many contain personal notations by stars, 
directors, etc. Invaluable for writers, actors! Reveals 
script forms, camera techniques, diclocue, etc. See how 
others make thousands in this exciting field! Unusual 
souvenir and gift item not obtainable elsewhere. Written 
guarantee. Rensonable .. . but supply is limited. Write 
today. BEAVER, 139 E. 87th St., Los Angeles 3, Calif. 


—_o— 


400-YEAR CALENDAR. All Dates, Including Easter, 1753- 
ate Chart 21” x 28”, 75¢. Thomos Carruth, Crowley, 
ouisiana. 


—o— 


A PERFECT PRESENT for the aspirant writer! R4YTHM IN 
WRITING: New and curprisinoly true—PUT NEW! “This 
is hioh class instruction,” savs one. A deen study of 
creative processes in writing. Rotiocination in Rubaiyat of 
Omar Khayyam—read it! $1.00. R. N. Risser, 30 W. 
Bayaud Ave., Denver 9, Colo. 


‘USED ROOK RARGAINS.” We buy and sell. List 10¢ (re- 
— Kluge Bookshop, 719 E. 92 St., Cleveland 8, 
io. 


—o— 


WANTED—COPIES of “Strange Daughter,” by Louella Wood- 
ford, published 1940 by Jonathan Sw'ft, N. Y., in hard 
covers. Jack Woodford, P. O. Box 1318, Richmond, Va. 


MARKETS 


PUBLICITY WRITERS needed throughout the nation to write 
newspaper stories about fascinating new craft items. This 
may be your chance to break into an excellent creative 
field. Write, giving names and circulation of newspapers 
in your area, plus a brief resume on yourself. Ben Singer, 
Public Relotions Director, Palmer Inc., 21600 Wyoming, 
Oak Park 37, Michigan. 


— 


FREE ROOK “505 Odd, Successful Businesses.’ Work home! 
Expect something Odd! Pacific 5, Oceanside, Calif. 


—_o— 


SEND DIME for ‘Dollars for Fillers.” Pattillo Agency, Clan- 
ton, Alabama. 


ORIGINAL humorous anecdotes solicited. Forrest Miller, 


522 Raub, Easton, Pa. 


WANT TO WRITE PROFESSIONALLY and thereby sell as 
quickly as possible? Find answer my ad. this magazine, 
page 20. NATALIE NEWELL, Ghostwriter. 


1F YOU CAN COPY OR TRACE simple cartoons, you may 
eorn up to $45.00 weekly, spare time, copying and dupli- 
cating comic cartoons for advertisers. Particulars free. 
Cartoon-Ad Service, Argyle 19, Wisconsin. 


—_o— 


MARKET LISTS! Back numbers of AUTHOR & JOURNALIST 
listing specialized morkets are available, as long as 
they last, at 25¢ cach postpaid. October, 1952 (Little 
Magazines). March, 1953 (Regional Magazines). April, 
1953 (Poetry, including light verse). May, 1953 (Comics). 
June, 1953 (Travel and Farm). August, 1953 (Greeting 
Cards, Plays, Syndicates). September, 1953 (Specialized 
Magazines). October, 1953 (Television). November, 1953 
(Book Publishers). D ber, 1953 (Business Publications). 
Send 25¢ each (coin or stamps) to AUTHOR AND JOUR- 
oe” 1313 Notional Bank of Topeka Bldg., Topeka, 

ansas. 


JANuaRY, 1954 


SERVICES 


AFC SHORTHAND IN ONE WEEK $2.00. Rcturnable. 
Zinmon. 215 A West 91, New York 24, N. Y. 


—_o— 


DO YOU WANT TO BE HAPPIER, more successful, to under- 
stand yourself or others better? Handwriting analysis can 
help you grectly. Personal analysis—character, person- 
ality, talents—$1.00. Eleanor Merriam, Box 1363-E, Chi- 
cago 90, Illinois. 


TYPEWRITER RIBBONS—New. Two for $1.25 postpaid. 
Specify typewriter. Marvin Schmidt, 8109-1A Kilpatrick, 
Skokie, Il. 

PHOTOGRAPHS FOR WRITERS. Reasonable. Paul's Photos, 

3702 Lakewood Ave., Chicago 13. 


— 
VOCATIONAL GUIDANCE ond analysis. Send Name, birth- 
date, 50c. Melissa, Box 251, Atlantic City, N. J. 


—o— 


TO FOSTER GOOD WILL. Free instruction course by mail 
in the Catholic religi o obligati Write CATHOLIC 
— SOCIETY, Dept. K, 214 West 31 St., 


FINISHED CARTOONS DRAWN to your gags. $1.00 each. 
Alvin Hesseling, Potosi, Wisconsin. 


MONEYMAKING HOMEWORK! Immediate Commissions! 
— Furnished! Hirsch’s, 1301 Hoe, Bronx 59, New 
ork. 


—_o— 


WHAT YOUR HANDWRITING reveals about you may take 
a half day to dictate, and it cannot be done for 50c 
nor $5.00 but send me a page of your writing, and 
$2.00 and I'll give you more than your moncy’s worth. 

have more students who are actually using grapho 
analysis effectively than any other person in Amcrica. 
See ‘‘Who Knows—ond What.” Bunker, 637 W. La- 
Deney Dr., Ontario, Calif. 


—o— 


MY FINISHED CARTOONS drawn to your gogs—$1.00. 
Mailed flat on heavy Bristol board. F. Cunningham, 
Brookside Road, Leavittsburg, Ohio. 


PERSONALS 


ANY NORMAL PERSON can learn self-hypnosis. With auto- 
hypnosis you can banish insomnia, shyness, laziness, glut- 
tony, ond other bad habits as though by magic! But since 
individuals vary, no single method can be guaranteed for 
everybody, regordless of irresponsible claims. Jennings’ 
“Three Methods of Autohypnosis” actually gives complete 
details of the three most practical modern methods. $2. 
Frobisher’s, J-11, Box 94, Detroit 21, Mich. 


JOIN WRITER’S CORRESPONDENCE Club, $1.00 o year in- 
cluding subscription to Writer’s Bulletin. Doug Couden, 
Box 12A, Capistrano Beach, Calif. 


—o— 


“X-RAY MIND.” Dangerous power over others. 
course.) Inquire. Send dine. Krishnor 
Lincoln-Park-West, J2-1, Chicago 14. 


EXPERIENCE the thrill of romance thru this select club! 
Introductions-by-letter. This club is conducted on a high 
— to help lonely, refined, marriageable men andwomen 
ind compatible friends. Discreet, confidential service... 
Vast nationwide membership. Est. 1922...Sealed particu- 
lars FREE. EVAN MOORE, Box 988, Jacksonville. Florida 


(Krishnara 
Institute, 1912 
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Looking for o 
Publisher? 
Write for 

Booklet BB6. 

It’s free. 


VANTAGE POINTS 


Published by 


Vantage Press, Inc., 120 W. 31 St., New York 1 
In Calif.: 6356 Hollywood Blud., Hollywood 28 


Coming to 
New York? 
Drop in 
for a chat 
about your 
book. 


Vol. I, No. 2 


January, 1954 


Vantage Awards $1000 To Twelve Contest 
Winners; Denver Housewife Takes 1st Prize 


Reprint Rights On 
Hummel, Hummel Sold 
To English Publisher 


The publishing firm of Elek 
Books in London has just purchased 
the English reprint rights to Hum- 
mel, Huinmel, by E. Allen Petersen, 
according to word just received 
from Vantage Press's literary agent 
handling foreign rights. Negotia- 
tions had been going on for several 
weeks, 

Hummel, Hummel is the exciting 
true story of how the author and 
his Japanese wife, Tami, sailed a 
Chinese junk through 17,000 miles 
of dangerous Pacific waters, brav- 
ing sharks and squalls along the 
way. Pictures of the author and 
his frail vessel (the Hummel, Hum- 
mel) have appeared in Lirz MaGa- 
ZINE. 

This is not the first honor for 
Hummel, Hummel. The book was 
also chosen by the Travel Magazine 
Book Club for distribution to its 
members during September, 1953. 

The author and his wife live in 
California, where they have ap- 
peared on radio and television pro- 
grams. Mr. Petersen has also given 
talks about his trip and the dangers 
he and Mrs. Petersen had to face. 
The book sells for $3.95 and is 
available at bookstores, 


Free Booklet Sent 
To Authors Looking 
For A Publisher 


Are you still looking for a book 
publisher? Are you sti'l wondering 
whether the unknown writer has a 
chance in the crowded field of pub- 
lishing? Then don't fail to read 
VANTAGE’S valuab'e 24-page booklet 
titled To The Author In Search Of 
A Publisher. It tells how you can 
have your book published, promot- 
ed, and distributed as we have done 
for hundreds of others. This book- 
let is packed with sound ideas for 
every writer. Send for your copy 
today. ‘Write to Barbara Baxtér, 
VANTAGE Press, Dept. BB6, 120 W. 
31 St., New York 1. If you live on 
or near the West Coast. write: 
VANTAGE Press, Dept. BB6, 6356 
Hollywood Blvd., Hollywood 28, 
California, 


Another Sellout On A 
Vantage Press Book 


As we go to press. the final 
copies in the first edition are 
being shipped out on The Magic 
and Oddities of Numbers, by 
William F. Gilles. This delight- 
ful book about mathematical 
oddities has had a steady sale 
ever since publication a year 
ago. Heavy promotion on the 
book brought excellent results. 


Argentine Official Accepts 
First American Copy of 
Eva Peron Life Story 


To mark the publication of Eva 
Peron’s autobiography in English, 
a group of Vantage Press execu- 
tives met with Argentine Consul- 
General Luis Jorge Estavarena, in 
New York. on December 2nd, 1953, 
and presented him with the first 
copy off the press. 


Upon accepting the copy, Senor 
Estavarena declared: ‘Publication 
of this important book by Vantage 
Press will do much to strengthen 
relations between Argentina and 
the United States.” 


Titled MY MISSION IN LIFE, 
Eva Peron’s life story was original- 
ly issued in Spanish as La Razon 
de Mi Vida and sold a million cop- 
ies throughout South America. 


Senor Estavarena accepts MY MIS- 
SION IN LIFE from Arthur Klein- 
wald, Vantage Vice - President. 
Looking on, left to right, are: Mar- 
tin Chervin, Vantage Sales Manag- 
er; Consul M. L. Lecube; Irwin 
Winehouse, Vantage Promotion Di- 
rector, and Consul Enr. Moresco. 


Gloria Wall Wins $500 in 
ABSENT” Contest; 
Entries from Many States 


Gloria Wall, a housewife, of 1735 
Rosemary Street. Denver, Colorado, 
has been awarded the $500 first 
prize for the best entry in a sales 
promotion contest to heln sell copies 
of Achilles Absent, bv Marie Mon- 
chen, published by Vantage Press. 
Contestants were asked to write a 
new ening to the book in not more 
than 2500 words. 

When notified of her good for- 
tune, Mrs. Wall exc'aimed: “I’m 
dizzy from the shock.” Then she 
laughed and said: “Maybe I ought 
to take up writing on a full-time 
basis,” 

A total of $1000 in cash 
has been distributed by 
Vantage Press to the 
twelve winners in the 
contest. In addition to 
the $500 prize to Mrs. 
Wall, the eleven other 
winners were: Second 
; prize: $200 to Arthur 
A. Howe, Sacramento. 
Calif.: Third prize: $75 to U. J. 
Ashmore, Houston, Texas. 

Nine winners of $25 each were 
as follows: Mary Lee Butts. Nash- 
ville, Tenn., Helen MacNulla, Mid- 
dlebury, Vt.. Harry E. Wheeler, 
Annisquam, Mass., Amy Lee Spen- 
cer, Providence. R. 1.. William H. 
Mogan, Cambridge, Mass., Wi'ma 
Tolley Rogers, Pueblo, Colo., Merle 
Burgoyne, Kansas City, Mo.. Mary 
A. Kennedy, Akron, Ohio, Doris E. 
Parker, Yeadon, Pa. 

The judges were: Charles Car- 
son, West Coast literary critic; 
Nelson Antrim Crawford, editor and 
publisher of Author & Journalist; 
and Carlson Wade. New York lit- 
erary critic and agent. 


“Achilles Absent’’ Now in 
Second French Printing 


Word has just been received 
from Cite de la Presse, publish- 
ers of the French edition of 
Achilles Absent, by Marie Mon- 
chen, that the book has already 
sold out its first edition, and is 
now in a second printing. This 
book, published by VANTAGE 
Press, has been acclaimed in 
France as an outstanding ro- 
rantic novel, The arrangements 
for the French printing were 
handled by VANTAGE PRESS 
through its foreign agents. 
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